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World Tourism Barometer « January 2025 (Excerpt)

Key results

International tourist arrivals recover pre-pandemic levels in 2024

e International tourism virtually recovered (99%) pre- e The positive outiook for the sector is reflected in the

pandemic levels in 2024, with most destinations
exceeding 2019 numbers.

2024 marks the consolidation of international tourism
recovery from its worst crisis ever, four years after the
outbreak of the COVID-19 pandemic.

An estimated 1.4 billion international tourists (overnight
visitors) were recorded around the world in 2024, an
increase of 11% over 2023, or 140 million more.

Results were driven by strong post-pandemic demand,
robust performance from large source markets
globally, as well as the ongoing recovery of
destinations in Asia and the Pacific.

The Middle East remained the strongest-performing
region when compared to 2019, with international
arrivals climbing 32% above pre-pandemic levels in
2024, though 1% compared to 2023.

Europe welcomed 1% more arrivals than in 2019 and
5% over 2023, while Africa saw a 7% increase in
arrivals compared to 2019 and 12% more than in 2023.

The Americas recovered 97% (-3% over 2019) of its
pre-pandemic arrivals, and Asia and the Pacific 87%
(-13% over 2019).

By subregions, North Africa (+22%) and Central
America (+17%) saw the strongest performance in
2024 over 2019.

According to preliminary estimates, receipts reached
USD 1.6 trillion in 2024, about 3% more than in 2023
and 4% more than in 2019 (real terms). International
tourism receipts had already recovered pre-pandemic
levels in 2023. Total export revenues from tourism
(receipts and passenger transport) are estimated at a
record USD 1.9 trillion in 2024, about 3% higher than
2019.

International tourist arrivals are expected to grow 3%
to 5% in 2025 compared to 2024.

Based on the latest survey of UN Tourism Panel
Experts, about 64% of professionals expect better' or
'much better' performance in 2025 compared to 2024.

] T
UN Tourism
pe.}

-100 -

latest UN Tourism Confidence Index, with a score of
130 for 2025 (on a scale of 0 to 200 where 100
indicates similar expected performance).

Economic and geopolitical challenges continue to pose
significant risks to confidence levels.

International Tourist Arrivals (% change over 2019)
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Inbound tourism

International tourist arrivals reach 1.4 billion in 2024, an increase of 11% over 2023

« International tourist arrivals virtually recovered (99%)
pre-pandemic levels in 2024, with most destinations
exceeding 2019 numbers.

e 2024 marks the consolidation of the recovery of
international tourism from its worst crisis ever, four
years after the outbreak of the COVID-19 pandemic.

¢ Anestimated 1.4 billion international tourists (overnight
visitors) were recorded around the world in 2024, an
increase of 11% over 2023, or 140 million more.

* Results were driven by strong post-pandemic demand,
robust performance from large source markets
globally, as well as the ongoing recovery of
destinations in Asia and the Pacific. Increased air
connectivity and enhanced visa facilitation also
supported international travel.

e The last three months of the year were particularly
strong, with arrivals exceeding pre-pandemic levels by
3%, 1% and 1% respectively.

e The year 2024 saw extraordinary levels in visitor
spending, with tourism earnings growing faster than
arrivals in many destinations, compared to 2019.

e The complete recovery of international tourism is in
line with the scenarios for 2021-2024 prepared by UN
Tourism in December 2020, which pointed to a
recovery to 2019 levels in 2-and-half to 4 years.
Results fall within the third scenario, which projected a
return to pre-pandemic years by the end of 2024.

* While a global recovery was achieved in 2024, results
vary across regions. Europe, the Middle East and
Africa all surpassed pre-pandemic numbers in 2024,
while the Americas came close (-3%) and Asia and the
Pacific remained 13% below 2019 levels due to slower
lifting of restrictions.

The Middle East, Europe and Africa performed
strongest in 2024 as compared to 2019

e The Middle East (35 million arrivals) remained the
strongest-performing region when compared to 2019,
with international arrivals climbing 32% above pre-
pandemic levels in 2024, though 1% compared to
2023.

e Some Middle Eastern destinations reported strong

results in the first ten to twelve months of 2024 when
compared to 2019, among which Qatar (+137%),
Saudi Arabia (+69%) and Egypt (+23%).

Africa (74 million) welcomed 7% more arrivals
compared to 2019 and 12% more than in 2023.
Ethiopia (+40%), and Morocco (+35%) both reported
double-digit growth and Tunisia (+9%), Kenya (+9%)
also exceeded 2019 numbers.

Europe, the world’s largest destination region, saw
747 million international arrivals in 2024 (+1% above
2019 and 5% over 2023), supported by strong
intraregional demand. All subregions surpassed pre-
pandemic levels, except for Central and Eastem
Europe where many destinations are still suffering
from the lingering effects of the Russian aggression on
Ukraine.

The highest growth in Europe in the first ten to twelve
months of 2024 was reported by Albania (+80%),
Andorra (+35%), Malta and Serbia (both +29%), where
arrivals climbed well above 2019 figures.

Among the larger destinations, Portugal reported 18%
more arrivals than in 2019 and Denmark 17% more,
while Greece and Turkiye both recorded 14% more
and Spain 10%. A total of 21 European destinations
surpassed pre-pandemic levels during this period.

The Americas (213 million) recovered 97% of pre-
pandemic arrivals with the Caribbean and Central
America already exceeding 2019 levels fueled by
strong US outbound travel. The region saw a 7%
growth over 2023.

El Salvador (+81%), Curagao (+51%), Colombia
(+37%), Guatemala, (+33%), the Dominican Republic
(+32%), Aruba (+27%), Panama (+17%) and Chile
(+16%) were among the strongest performers in the
first ten to twelve months of 2024 when compared to
pre-pandemic levels.

Asia and the Pacific (316 million) continued to
experience a rapid recovery, where arrivals reached
87% of its pre-pandemic numbers as compared to 66%
at the end of 2023. International arrivals grew 33% in
2024, an increase of 78 million from 2023.

.
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International Tourist Arrivals by (Subjregion

(Percent changes are over 2018) Half-yearly/ quarterly data series
Share Change (%) Change (%)
(millions) (%)  over 20192 2024 over 2019

2019 2020 2021 2022 2023 2024* 2024 20/19 21/19 22/19 23/19 24/19* H1 H2 Q1 Q2 Q3 Q4

World 1465 406 460 975 1305 1445 100 -72.3 -68.6 -33.4 -109 -1.3 26 -0.2 21 3.0 -14 16
Advanced economies’ 776 221 240 546 716 775 536 -71.5 69.0 -29.6 -7.7 -0.1 -1.0 07 -04 175 158 273
Emerging economies' 689 186 220 429 589 670 464 -73.1 -681 -37.7 -145 28 45 -12 38 <14 0.1 20
By UNWTOQ regions:

Europe 742.4 239.4 301.3 609.5 708.4 747.3 51.7 -67.8 -59.4 -17.9 -46 07 1.5 0.1 22 10 06 14
Northem Europe 821 237 219 671 783 858 59 711 -733 -183 47 46 46 45 57 38 47 42
Western Europe 2052 835 876 1828 2079 2097 145 593 -57.3 -109 1.3 22 30 16 47 19 23 03

Central/Eastem Eur. 150.9 43.8 53.0 941 113.7 1234 8.5 -71.0 -64.9 -37.7 -24.7 <182 -20.7 189 199 -21.3 -204 -16.7
Southem/Medit. Eur. 3042 884 1389 2655 3085 3284 227 -71.0 544 127 14 78 103 63 123 93 41 110
- of which EU-27 539.2 182.8 222.3 454.3 5256 551.1 38.1 -66.1 -58.8 -157 25 22 3.1 1.6 42 25 08 30

Asia and the Pacific 362.7 58.9 267 933 237.7 3159 219 -83.7 -926 -74.3 -344 -129 -17.7 -7.7 -185 -169 -9.2 -6.3

North-East Asia 170.3 203 109 20.5 949 146.1 10.1 -88.1 -93.6 -88.0 -443 -142 -231 43 -250 -21.3 -76 -09
South-East Asia 1386 25.5 3.3 423 99.0 1218 8.4 -81.6 -97.6 -69.5 -286 -121 -123 -11.0 -134 -11.0 -11.4 -10.7
Oceania 17.5 3.6 0.9 68 129 145 1.0 -79.4 -95.1 -61.3 -263 -17.2 -165 -185 -149 -185 -196 -17.5
South Asia 33 96 1.7 238 309 334 23 735 678 -344 -148 78 -11.7 47 93 -146 -13 75
Americas 219.3 69.7 81.8 157.2 200.1 213.5 14.8 -68.2 -62.7 -28.3 -88 -2.6 -3.3 -21 0.2 <63 45 04
North America 1466 46,5 57.2 101.9 126.8 1371 9.5 683 -61.0 -30.5 -13.5 -65 68 -6.3 3.7 -93 -81 42
Caribbean 261 104 145 236 281 280 1.9 0.1 444 -97 7.9 7.3 6.6 7.8 69 62 76 79
Central America 109 31 47 93 115 128 09 716 -571 -153 54 174 174 173 182 166 157 187
South America 356 98 53 224 336 356 25 726 -850 -371 56 -0.1 42 42 0.0 100 -04 85
Africa 68.8 188 19.9 472 656 736 5.1 -72.7 -71.1 -31.4 4.7 6.9 6.3 84 59 66 57 11.7
North Africa 256 56 66 191 269 313 2.2 -78.2 -744 -254 50 221 234 221 23.0 237 141 349
Subsaharan Africa 432 133 133 281 387 423 2.9 -69.3 -69.2 -35.0 -10.5 -21 5.0 -31 38 62 -32 -30
Middle East 71.6 194 30.5 680 935 948 6.6 -72.9 -57.4 5.1 305 324 344 326 423 261 254 402
Memorandum?
ASEAN 1386 255 33 423 99.0 121.7 8.4 -81.6 -976 -69.5 -286 -121 -123 -11.0 -135 -11.0 -11.4 -10.7
G20 1000.4 300.1 348.4 719.0 899.7 991.7 ©68.6 -70.0 652 -28.1 -10.1 -0.8 1.5 -04 05 -21 -186 1.6
GCC 477 134 183 478 682 68.0 4.8 -71.9 617 0.1 428 447 45.2 431 56.3 347 349 511
LDCs 34.2 9.8 75 171 274 309 2.1 -711.3 -780 -500 -19.8 -85 -122 95 -161 -79 -7.8 -11.0
LLDCs 502 120 131 3189 445 497 3.4 -76.2 -73.8 -364 -11.4 -1.1 -3.3 -05 58 -11 -05 -05
SIDS 401 96 114 257 365 392 27 761 -71.6 -358 -89 -22 34 1.3 11 59 -07 -20
Source: World Tourism Organization (UN Tourism) (Data as collected by UN Tourism, January 2025)

* Provisional data
' Classification based on the Intermnational Monetary Fund (IMF).
* Arrows (1) indicate percentage change above 1000. (See Methodological Notes).
3 ASEAN: Association of Southeast Asian Nations, G20: Group of Twenty, GCC: Gulf Cooperation Council,
LDCs: Least Dewloped Countries, LLDCs: Landlocked Deweloping Countries, SIDS: Small Istand Deeloping States. (Seae Meathodological Notes)
See box in page 'A-2" for explanation of abbrevations and symbols used.

For regularly updated data, please check the UN Tourism Tracker: https://www.unwto.org/unwto-tourism-recovery-tracker




Tourism Highlights
International Tourist Arrivals, Average Length of Stays, Hotel Occupancy. International Tourism Receipts & Tourism Sector Share to the GDP in 1993 - 2024

hare Int'l Tourist Arrivals Average Length Hatel Occupancy Int'l Tourism Receipts Tourism Sector Share
Number  Change (%) of Stays (Days) (%) (Million USD) to the GDP (%)
1993 118,183 - NIA N/A NIA
1994 176.617 494 N/A N/A N/A
1995 219,680 244 8.0 370 100
1996 260.489 18.6 7.5 40.0 118
1997 218.843 -16.0 6.4 30.0 103
1998 286,524 308 5.2 40.0 166
1999 367.743 28.3 55 440 190
2000 466.365 26.8 55 45.0 228
2001 604 919 297 55 48.0 304
2002 786,524 30.0 5.8 50.0 379
2003 701.014 -10.8 55 50.0 347
2004 1,055.202 50.5 6.3 52.0 578 138
2005 1,421,615 347 6.3 52.0 832 141
2006 1,700,041 196 6.5 548 1,049 14.0
2007 2,015,128 18.5 6.5 54.8 1,400 13.9
2008 2,125.465 55 6.7 62.7 1.5985 125
2009 2,161,577 17 6.5 63.6 1,561 9.9
2010 2,508,289 16.0 6.5 65.7 1,786 10.8
2011 2,881.862 148 6.5 66.2 1912 10.8
2012 3,584,307 24.4 6.3 68.5 2210 11.5
2013 4,210,165 17.5 6.8 69.5 2,547 12.0
2014 4,502,775 7.0 6.5 67.6 2736 122
2015 4775231 6.1 6.8 702 3.012 120
2016 5,011,712 5.0 6.3 68.9 3,212 119
2017 5,602,157 11.8 6.6 713 3,638 123
2018 6,201,077 10.7 7.0 722 4.375 127
2019 6,610,592 66 6.2 63.5 4,919 12.1
Jan- Mar:. 6.2 Jan - Mar: 78.9
2020 1,306,143 -80.2 Apr - Dec: 30.0 Apr-Dec, 8.3 1.023 3.0
2021 196,495 -85.0 30.0 155 184 18
2022 2,276,626 1058.6 135 751 1415 36
2023 5,453.231 139.5 76 76.5 3.083 7.5
2024 6,700,125 229 7.1 778 3.637 9.4
International Tourist Arrivals to Cambodia
Change (%)
Months 2019 2020 2021 2022 2023 2024 20119 2120 22521 2419 26% %123
Q1 1,877,853 1,155,226 70,901 159,546 1,291,539 1,582,677 -939 1250 7095 -15.7 225
Jan 647,206 547,963 20,567 44910 402,943 540,023 -96.2 1184 7972 -16.6 34.0
Feb 597,483 383,863 20.580 50.411 434,503 448,551 -946 1450 7619 -24.9 32
Mar 633,164 223,400 29,754 64,225 454,093 594,103 -86.7 1159 607.0 -6.2 30.8
Q2 1,460,621 27,600 31,659 347,216 1,288,393 1,583,820 147 996.7 2711 8.4 229
Apr 537,656 4,841 11,938 81,939 430,129 533,932 1466 5864 4249 0.7 24.1
May 472,952 10475 8,757 101,979 442,114 524,390 -16.4 10645  333.5 10.9 18.6
Jun 450,013 12,284 10,964 163,298 416,150 525,498 -10.7 13894 1548 16.8 26.3
Q3 1,475,832 64,854 29,114 759,010 1,346,950 1,634,035 -55.1 2507.0 77.5 10.7 213
Jul 502 421 20,689 9,984 236,697 457412 575,733 -51.7 22708 93.2 146 25.9
Aug 519,502 23,028 9,163 254,813 464,637 548,828 -60.2 2680.9 823 56 18.1
Sep 453,909 21,137 9,967 267,500 424,901 509,474 -52.8 2583.9 58.8 122 19.9
Q4 1,796,286 58,463 64,821 1,010,854 1,526,349 1,899,593 10.9 14595 51.0 5.8 24.5
Oct 481,782 20,210 12,759 310,182 480,330 574,206 -36.9 23311 549 19.2 19.5
Nov 602,042 18,184 18,933 338,101 510,231 626,319 41 1685.8 50.9 4.0 228
Dec 712,462 20,069 33129 362,571 535,788 699,068 65.1 9944 47.8 -1.9 305
Total 6,610,592 1,306,143 196,495 2,276,626 5,453,231 6,700,125 -85.0 10586 139.5 1.4 22.9
700,000
600,000 +----
500,000 -
400,000
300,000 -
200,000
100,000
0 — . — > . - e — - ——- 2L
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: Tourism Statistics Department, MOT.



CAMBODIA: TOURISM STATISTICS REPORT IN 2024

. INBOUND TOURISM
1. International tourist arrivals in January - December 2024

Inbound tourism Share (%) Change (%)
2019 2022 2023 2024 2024 23/22 24*119 2024*/23
Air 4,403,995 791,603 1,866,231 2,396,937 35.8 1358 -456 284
Phnom Penh Int'l Airport (PNH) 2,071,907 609,667 1,365,735 1,752,583 26.2 1240 -154 283
Siem Reap Angkor Int'l Airport (SAl) 1,665,365 165,180 484,742 615,126 9.2 193.5 -63.1 269
Sihanouk Int'l Airport (KOS) 666,723 16.756 15,754 29,228 0.4 6.0 -956 85.5
Land and Waterways 2,206,597 1,485,023 3,587,000 4,303,188 64.2 141.5 95.0 20.0
Land 2,049,748 1,467,157 3,520,730 4,218,811 63.0 140.0 1058 19.8
Waterways 156,849 17,866 66,270 84,377 1.3 2709 -46.2 27.3
Total 6,610,592 2,276,626 5,453,231 6,700,125 100.0 139.5 1.4 22.9
2. Top ten markets arrivals in January - December 2024
2,250,000
2,100,000
1,950,000
1,800,000
1,650,600
1,500,000
§ 1,350,000
E 1,200,000
R 1,050,000
S00,000
750,000
600,000
450,000
300,000 I
150,000
: I B I B sm == =m
Thailand Vietnam  China (RPC) Lao PDR U.S.A Korea {(ROK) Indonesia France UK Japan
= 2024 2,146,674 1,340,587 848,952 334,448 214,529 192,305 166,795 131,738 115,148 112,718
2023 1,820,460 | 1,019,812 @ 547,798 372,285 184,870 170,171 127,178 106,625 96,973 86,411
® Share (%) 32.0 20.0 12.7 5.0 32 29 25 20 17 1.7
m Change (%) 17.9 31.5 55.0 -10.2 16.0 13.0 31.2 23.6 18.7 30.4
Il. OUTBOUND TOURISM
Outbound tourism in January - December 2024
Qutbound tourism Change (%)
2019 2022 2023 2024 23/22 24*18 2024*/23
Cambodia Outbound Tourists 2,038,284 970,292 1,819,504 1,845,462 87.5 -9.5 1.4
International Tourists Departure 6,222,834 2,082,792 5,254,619 6,379,772 152.3 25 21.4
lll. INTERNAL TOURISM
Domestic and foreign visitors' arrivals to the regions in January - December 2024
Jan - Dec 2023 Jan - Dec 2024 Change (%) 2024*/23
KHM FOR KHM FOR KHM FOR
Phnom Penh 6,587,351 1,211,676 9.086.884 2,268,253 379 87.2
Siem Reap Angkor 1,731,445 798.069 2,202,150 1,023,688 27.2 283
Coastal Zone 8,254,182 424794 8,800,773 467,576 6.6 10.1
Preah Sihanouk 4,846,200 315,996 4,334,635 318,491 -10.6 0.8
Eco-tourism Zone 549,927 27119 629,243 40,221 14.4 48.3
Others 1,620,468 122,358 1,800,738 186,317 1.1 52.3
Total 18,743,373 2,584,016 22,519,788 3,986,055 20.1 54.3

Note:
KHM: Cambodia visitors
FOR: Foreign visitors

Source: Tourism Statistics Department, MOT.



International Tourist Arrivals to Cambodia by Country of Residence in January - December 2024

{by all means of transportation)

Regions 2023 2024 Share Change
Country of Residence Purposes of Visit Total 2024* 2024*/23
Holiday  Business Others Female (%) (%)
Grand Total 5,453,231 5,166,093 1,393,198 140,834 6,700,125 2,957,889 100.0 229
Asia and the Pacific 4,628,294 4,361,675 1,323,085 45111 5,729,871 2,521,638 85.5 23.8
ASEAN (Southeast Asia] 3,549,025 3,660,630 568,688 6,313 4,235631 2,070,376 63.2 19.3
Brunei Darussalam 545 465 76 0 541 247 0.0 -0.7
Indonesia 127,178 51.585 114,928 282 166,795 49,884 25 31.2
Lao PDR 372,285 328,231 6,142 75 334,448 184,227 5.0 -10.2
Malaysia 87,825 59714 33,100 1,446 94,260 23,852 14 7.3
Myanmar 14,390 22,486 14,429 61 36,976 18,812 06 157.0
Philippines 62,268 52.990 16,029 123 69,142 41,176 1.0 11.0
Singapore 43879 39417 5,899 579 45 895 14,367 0.7 46
Thailand 1.820,460 2,070,183 73,659 2,832 2146674 1,038,252 32.0 17.9
Timor Leste 383 198 115 0 313 98 0.0 -18.3
Vietnam 1019812 1035361 304311 915 1,340,587 699461 20.0 315
Northeast Asia 869,881 529,249 697,181 13,435 1,239,865 368,660 185 42.5
China 547 798 261,652 584,138 3,162 848,952 231,587 12.7 55.0
Hong Kong (China) 98 157 14 0 171 60 0.0 74.5
Japan 86,411 84,833 26,732 1,153 112,718 39,164 1.7 304
Korea (ROK) 170,171 147 958 38,522 5,825 192,305 70,404 29 13.0
Macau (China) 1 9 2 0 11 2 0.0 1000.0
Mongolia 891 1.196 180 3 1,379 692 0.0 548
Taiwan (China) 64,511 33,444 47,593 3,292 84,329 26,751 1.3 30.7
Southern Asia 104,409 81,563 48,785 72 130,420 25,847 1.9 249
Afghanistan 88 446 54 1 501 157 0.0 4693
Bangladesh 21,053 6434 10,722 1 17,167 1,082 0.3 -18.5
Bhutan 170 184 60 2 246 115 0.0 447
India 68,836 58,743 18,850 39 77632 20,526 12 12.8
Iran 1,054 1.206 194 0 1.400 377 0.0 32.8
Maldives 257 275 44 1 320 99 0.0 245
Nepal 2,940 2.863 3,633 8 6,404 1,139 0.1 117.8
Pakistan 6,570 8974 13,085 6 22,065 1,296 0.3 235.8
Srilanka 3,441 2,438 2,243 4 4,685 1,056 0.1 36.2
Oceania 103,871 89,705 8,085 25,287 123,077 56,583 1.8 18.5
Australia 87,207 77,188 6,978 20,323 104,489 47 863 1.6 19.8
Fiji 218 193 111 2 308 115 0.0 404
New Zealand 16,446 12.324 996 4,962 18,282 8,605 03 1.2
Other Asia & the Pacific 1,108 528 346 4 878 172 0.0 -20.8
Europe 562,479 588,503 44,875 29,981 663,359 295,134 9.9 17.9
Northern Europe 130,741 142,584 10,783 1,475 154,842 66,165 23 18.4
Denmark 7,673 8.671 488 94 9253 4 165 01 206
Finland 3,187 3276 282 94 3,652 1,237 0.1 146
iceland 632 607 38 0 645 280 0.0 21
ireland 9,338 9.845 662 55 10,562 4,643 0.2 131
Norway 5,590 6.283 349 219 6,851 2,889 01 226
Sweden 7,348 7.737 707 287 8731 3,379 01 18.8
United Kingdom 96,973 106,165 8,257 726 115,148 49 572 1.7 18.7
Western Europe 222,764 223,142 19,648 27,975 270,765 120,316 4.0 21.5
Austria 6,615 8.152 325 413 8,890 3,978 0.1 344
Belgium 11,750 12,655 975 699 14,329 6,339 0.2 219
France 106,625 96,213 11,548 23,977 131,738 60,100 20 236
Germany 63,034 69,522 4170 1,169 74,861 32,449 11 18.8
Luxembourg 518 627 15 7 649 265 0.0 253
Monaco 14 32 0 0 32 18 0.0 1286
Netherlands 19,842 21.141 1477 498 23,116 9,793 0.3 16.5
Switzerland 14,366 14,800 1,138 1,212 17,150 7,374 0.3 194
Central / Eastern Europe 124,277 119,813 7,377 233 127,423 60,415 1.9 2.5
Azerbaijan 267 235 118 0 353 137 0.0 322
Bulgaria 2,326 2.873 106 2 2,981 1,630 0.0 282
Czech Republic 3,929 5.329 268 20 5617 2,332 0.1 430
Estonia 794 989 47 3 1,039 396 0.0 309
Hungary 3,794 4.874 240 42 5,156 2419 01 35.9
Kazakhstan 1,575 3,787 657 12 4,456 2,545 0.1 182.9
Kyrgyzstan 434 678 281 0 959 542 0.0 1210
Latvia 614 760 80 1 841 410 0.0 37.0
Lithuania 1474 1.567 56 3 1,626 789 0.0 10.3
Poland 14,764 19,225 936 29 20,190 9,526 0.3 36.8
Romania 2,966 3612 152 1 3,765 1,929 0.1 269
Russian Federation 85,329 68.907 2,891 103 71,901 33,771 11 -156.7
Slovakia 2,012 2,331 123 5 2,459 1,068 0.0 222
Tajikistan 250 171 169 0 340 105 0.0 36.0
Turkmenistan 265 299 244 0 543 224 0.0 104.9
Ukraine 2,958 3.503 764 12 4,279 2,372 0.1 447
Uzbekistan 526 673 245 0 918 320 0.0 745

Source: Tourism Statistics Department, MOT.



International Tourist Arrivals to Cambodia by Country of Residence in January - December 2024

(by all means of transportation)

Regions 2023 2024 _ Share Change
Country of Residence Purposes of Visit Total 2024~ 2024*/23
Holiday  Business Others Female (%) (%)
Grand Total 5,453,231 5,166,093 1,393,198 140,834 6,700,125 2,957,889 100.0 22.9
Southern Europe 64,795 81,854 2,899 243 84,996 38,721 1.3 31.2
Croatia 856 1.094 62 0 1,156 549 0.0 350
Cyprus 256 342 13 0 355 183 0.0 38.7
Greece 2,053 2187 71 2 2,260 964 0.0 101
Italy 24 936 33,162 1,433 182 34777 14,985 0.5 395
Malta 286 260 8 0 268 125 0.0 -6.3
Portugal 4317 5.906 202 11 6,119 2,745 01 417
Serbia 657 955 88 0 1,043 433 0.0 58.8
Siovenia 1,002 1.398 59 1 1,458 673 0.0 45.5
Spain 30,432 36,550 963 47 37,560 18,064 06 234
East Mediterranean Europe 12,272 14,511 2,157 13 16,681 6,652 0.2 359
Israel 6,760 8.043 268 7 8,318 3,546 01 23.0
Turkey 5512 6.468 1,889 6 8,363 3,106 01 51.7
Qther Europe 7.630 6.599 2,011 42 8,652 2,865 0.1 13.4
Americas 248,324 202,858 21,080 65,697 289,635 134,578 4.3 16.6
North America 228,060 180,935 19,636 65,651 266,222 122,600 4.0 16.7
Canada 36,780 32 431 3,558 7.250 43239 19,358 06 176
Cuba 328 254 93 3 350 155 0.0 6.7
Mexico 6,082 7.656 443 5 8,104 4,271 0.1 33.2
United States of America 184,870 140,594 15,542 58,393 214,529 98,816 3.2 16.0
Central America 717 863 85 3 951 464 0.0 32.6
Costa Rica 340 645 16 1 662 328 0.0 947
El Salvador 121 78 50 0 128 57 0.0 58
Honduras 70 75 11 0 86 38 0.0 229
Jamaica 186 65 8 2 75 41 0.0 -59.7
South America 17,195 20,245 1,204 20 21,469 11,058 0.3 249
Argentina 2,894 3.636 126 4 3,766 1,816 0.1 30.1
Brazil 6,182 7.628 625 7 8,260 4,252 01 33.6
Chile 2,338 2844 a5 2 2,941 1,415 0.0 258
Colombia 2,332 2973 166 1 3,140 1,663 0.0 346
Ecuador 378 568 21 0 589 349 0.0 55.8
Peru 1,230 1.146 111 6 1,263 728 0.0 27
Uruguay 1,582 1.192 16 0 1,208 673 0.0 -23.6
Venezuela 259 258 44 0 302 162 0.0 16.6
Other America 2,352 815 155 23 993 456 0.0 -57.8
Africa 11,085 10,215 3,461 39 13,715 5,864 0.2 23.7
North Africa 1,188 1,530 257 3 1,790 837 0.0 50.7
Algeria 262 311 58 2 37 127 0.0 416
Morocco 482 781 118 1 900 306 0.0 86.7
Sudan 137 142 17 0 159 47 0.0 16.1
Tunisia 307 296 64 0 360 157 0.0 17.3
Subsaharan Africa 7,084 6,816 2,386 17 9,219 4101 0.1 30.1
Cameroon 287 439 167 0 606 168 0.0 1111
Congo 16 36 18 0 54 16 0.0 2375
Ghana 189 368 89 0 457 123 0.0 141.8
Kenya 487 392 100 0 492 285 0.0 1.0
Liberia 79 203 49 0 252 53 0.0 219.0
Nigeria 526 234 374 0 608 87 0.0 156
South Africa 4,883 4668 1,384 17 6,069 3,019 0.1 243
Tanzania 279 78 31 0 109 37 0.0 -60.9
Uganda 155 227 54 0 281 146 0.0 813
Zimbabwe 183 171 120 0 291 167 0.0 59.0
Other Africa 2,813 1.869 818 19 2,706 1,126 0.0 -3.8
Middle East 3,049 2,842 697 6 3,545 675 0.1 16.3
Bahrain 97 111 14 1 126 17 0.0 299
Egypt 502 450 216 0 666 142 0.0 327
irag 132 213 58 1 272 36 0.0 106.1
Jordan 269 313 72 2 387 96 0.0 439
Kuwait 278 253 35 1 289 44 0.0 40
Oman 218 184 1 0 185 23 0.0 -15.1
Palestine 59 37 16 0 53 15 0.0 -10.2
Qatar 48 54 3 0 57 11 0.0 18.8
Saudi Arabia 352 364 36 0 400 59 0.0 136
Syria 357 132 52 0 184 39 0.0 -48.5
United Arab Emirates 192 210 40 0 250 3 0.0 30.2
Yemen 308 225 34 0 259 59 0.0 -159
Other Middle East 237 296 120 1 417 103 0.0 75.9

Source: Tourism Statistics Department, MOT.
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I. INTRODUCTION

For more than two decades, after Cambodian achieved complete peace and security through
the historic “Win-Win” national unification policy on 29 December 1998, the Royal
Government has made active efforts in the development of the country by integrating
Cambodia into the region and the world, along with the commitment to maintaining national
stability, peace, and security, promoting economic and social development, improving the
living standards and reducing poverty of the people, especially the great and unwavering
objective of promoting and transforming Cambodia into an upper middle-income country by
2030 and a high-income country by 2050.

In 2024, the macroeconomic situation is stable, with the Cambodian economy recovering at a
growth rate of 6% compared to 5% in 2023 due to the recovery of the global economy,
especially Cambodia's trading partners, while the domestic economy continues to maintain
stability and good trends.

Cambodia's tourism sector is a priority sector that SAMDECH AKKA MOHA SENA PADEI
TECHO HUN SEN, President of the Senate, President of the Supreme Privy Council to the
King, and former Prime Minister of the Kingdom of Cambodia, has named as "Green Gold"
which contributes to economic development by creating job opportunities, increasing direct
and indirect income for the people, promoting in-place exports, attracting investment,
increasing national income and supporting national economic growth, contributing to poverty
reduction, empowering communities, and supporting the conservation of cultural, natural, and
environmental resources, especially contributing to building Cambodia into a highly
competitive, sustainable, and inclusive development.

The 7" Mandate Royal Government, under the wise and comprehensive leadership of
SAMDECH MOHA BORVOR THIPADEI HUN MANET, PRIME MINISTER OF THE
KINGDOM OF CAMBODIA, has continued to pay high consideration to the implementation
of policies and strategic plans continuing from the four-phase triangular and rectangular
strategies, namely the first-phase Pentagon Strategy ‘“For Growth, Equity, Efficiency, and
Sustainability” with governance reform and strengthening as its core and five key priorities:

“People, Roads, Water, Electricity, and Technology.”

Within the framework of these five pillars, the Royal Government has continued to consider
tourism as a key economic priority. SAMDECH MOHA BORVOR THIPADEI HUN
MANET, PRIME MINISTER OF THE KINGDOM OF CAMBODIA, has placed great
emphasis on ensuring the sustainable growth of this vital sector. Indeed, on August 5, 2024,
the Royal Government made a historic decision to officially open the construction of the
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“Funan Techo Canal”, which is a new historic achievement for the nation, including tourism
and new multi-tourism destinations that will emerge along the Funan Techo Canal in the near
future. In addition, many other important new achievements have emerged to serve the tourism
sector, including the 4E Siem Reap-Angkor International Airport, the Sihanoukville
International Airport, which has just been upgraded to international standards with a runway
of up to 3,300 meters, and especially the 4F Techo International Airport, which can
accommodate all types of aircraft, will be opened in the first phase in 2025.

At the same time, the Royal Government, as well as relevant ministries and institutions,
especially the Ministry of Tourism, which is the Royal Government's arm, has continued to put
out key measures, campaigns, and organize many events that help promote and support the
tourism sector, such as the "Visit Siem Reap Year 2024" campaign, "Cambodia-China People-
to-People Exchange Year" and the "First Cambodia-India Tourism Year 2024", promoting the
potential of Cambodia’s tourism destinations through participating in exhibitions, events, and
tourism forums both domestically and internationally, holding meetings and discussions with
embassies, organizations, development partners, companies and private sector, fostering
tourism promotion in all forms through social media and digital systems, promoting the
diversification of quality tourism products, standards, campaigns to strengthen the quality of
business establishments, tourism services, etc.

With these efforts and based on the slogan "Think together, do together, take responsibility
together" with a proactive, active and interactive spirit, especially under the personal
consideration of SAMDECH THIPADEI PRIME MINISTER, Cambodia's tourism sector
has returned to its peak year (before the plan) in 2019 (before COVID-19), when we received
approximately 6.6 million international tourists. In 2024, the number of international tourist
arrivals to the Kingdom of Cambodia reached 6.7 million, and 22.5 million domestic tourists.

The Ministry of Tourism, under the leadership of His Excellency Huot Hak, Minister of
Tourism, has continued to promote the implementation of the Pentagon Strategy Phase 1 by
continuing to implement the Siem Reap Tourism Development Master Plan 2021-2035, the
Mondulkiri Tourism Development Master Plan 2022-2035, and the Kep Provincial Tourism
Development Plan 2023-2035, and continues to work closely with relevant ministries and
institutions through various committee mechanisms, including (1) the National Committee for
Tourism Management and Development of Cambodia (2) the National Committee for Coastal
Management and Development of Cambodia (3) the National Committee for Ecotourism
Management and Development (4) the Inter-ministerial Committee to facilitate travel and
transportation of tourists and passengers at international border crossings and international
gates across the country. At the sub-national level, the Ministry of Tourism has also worked
closely with the cities-provinces tourism management and development committees, which act
Annual Report 2024 and 2025 Directions of the Ministry of Tourism Page | 2



as destination management organizations (DMOs), by jointly preparing cities-provinces
tourism development plans and regularly conducting monitoring, supervision and evaluation.
In addition, the Ministry of Tourism has prepared, studied and continued to put out legal
standards, policies, strategic plans and tourism development plans, such as the Policy on
Supreme Tourism Areas, the Muslim Tourism Development Plan 2023-2027, in line with the
strategic policies and initiatives under the slogans “Tourism for All, All for Tourism” and
“Each person is a brand ambassador for Cambodia’s tourism” to promote sustainable, inclusive
and competitive tourism growth to create and increase job opportunities, promote economic
growth and social development.

Il. TOURISM SITUATION
1. Global and Regional Tourism Situation

According to the United Nations Tourism (UN Tourism) report, 2024 saw a total of 1,445
million international tourist arrivals worldwide, increased 10.7% compared to 2023,
accounted for 98.6% which nearly reach the pre-COVID-19 period in 2019. Europe
received 747.3 million international tourist arrivals, increased 5.5%; Asia and the Pacific
received 315.9 million, increased 32.9%; the Americas received 213.5 million, increased
6.7%; Africa received 73.6 million, increased 12.2%; and the Middle East received 94.8
million, increased 1.4%, with approximately USD 1,590 billion international tourism
receipts. According to the UN Tourism's forecast and assessment, the tourism sector in
2025 will have a good growth rate and will exceed the pre-COVID-19 period, with a growth
rate of between 3% and 5% compared to 2024.

In particular, the ASEAN region in 2024 received a total of 121.7 million international
tourists, increased 23% compared to 2023. In 2025, UN Tourism estimates that
international tourists will travel at a growth rate of between 10% and 15% compared to pre-
crisis levels. This statistic may change depending on the economic situation, the momentum
of travel recovery in countries in the Asia-Pacific region, the development of the war crisis
between Ukraine and Russia and other factors. However, the UN Tourism experts assessed
that the ASEAN region has better tourism growth than other regions and will return to pre-
COVID-19 condition a year faster than the forecasted scenario.

2. Cambodia’s Tourism Situation
A. In 2024, Cambodia received a total of 6.7 million international tourists (6,700,125),
increased 22.9% compared to 2023, accounted for 101.4% of 2019. The means of
transportation as follow:
- By air 2,396,937, increased 28.4%, accounted for 35.8% of the total arrivals.
- By land 4,218,811, increased 19.8%, accounted for 63.0% of the total arrivals.
- By water 84,377, increased 27.3%, accounted for 1.3% of the total arrivals.
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Main tourism market sources: Asia Pacific 5,729,871, increased 23.8%, accounted for
85.5% of the total arrivals; ASEAN 4,235,63, increased 19.3%, accounted for 63.2%
of the total arrivals; Europe 663,359, increased 17.9%, accounted for 9.9% of the total
arrivals; America 289,635, increased 16.6%, accounted for 4.3% of the total arrivals;
Africa 13,715, increased 23.7%, accounted for 0.2% of the total arrivals; and the Middle
East 3,545, increased 16.3%, accounted for 0.1% of the total arrivals.

- Internal tourists: (1)-Approximately 22.52 million domestic tourists (22,519,788),
increased 20.1% compared to 2023 (98.9% compared to 2019) and (2)-
Approximately 3.99 million foreign tourists (3,986,055), increased 54.3%
compared to 2023.

- Outbound domestic tourists 1.85 million (1,845,462), increased 1.4% compared to
2023.

- Cambodia’s top-ten markets are: (1)- 2,146,674 Thai tourists, accounted for 32.0%
of the total arrivals; (2)- 1,340,587 Vietnamese tourists, accounted for 20%; (3)-
848,952 Chinese tourists, accounted for 2.7%; (4)- 334,448 Lao tourists, accounted
for 5%; (5)- 214,529 American tourists, accounted for 3.2%; (6)- 192,305 Korean
tourists, accounted for 2.9%; (7)- Indonesian tourists 166,795, accounted for 2.5%;
(8)- 131,738 French tourists, accounted for 2%; (9)- 115,148 British tourists,
accounted for 1.7%; and (10)- 112,718 Japanese tourists, accounted for 1.7% of the
total arrivals.

B. Tickets to visit Angkor, Koh Ker and Chong Khneas Port:

- Atotal of 1,023,688 tourists bought tickets to visit Angkor complex, increased
28.27% and a total revenue of 47,826,981 US dollars, increased 28.57%
compared to 2023.

- Atotal of 21,935 tourists bought tickets to visit Koh Ker and a total revenue of
329,025 US dollars.

- Revenue from the sale of Chong Khneas boat tickets totaled 794,348 US dollars,
of which the total number of boats was 28,871 (19,943 small boats, 7,815
medium boats and 1,113 large boats).

C. There are 32 airlines have been operating, including 4 national airlines with a total
of 25,715 international flights.

3. Cambodia’s Tourism Vision
In 2025, Cambodia will receive approximately 7.2 to 7.5 million international tourists and
approximately 22.63 to 23 million domestic tourists; and in 2028, the country could receive
approximately 8.5 million international tourists and approximately 23 to 24 million domestic
tourists (tourism indicator forecast 2024-2028 as in Annex 1).
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I1l.  RESULTS OF TOURISM WORK 2024

1. Tourism Development, Investment, Overseas Marketing and Promotion and
Tourism Attraction Campaigns
1.1 Tourism and Investment Developments
A. Tourism Product Development

- Filmed spots to promote tourism potential in some tourism communities and
tourist resorts in Kampong Cham province.

- Implemented 3 quick-impact projects under the financing of the Embassy of
India in Cambodia, including the first project to promote ecotourism
activities in the ecotourism community of Phat Sanday in Phat Sanday
commune, Kampong Svay district, Kampong Thom province, which is
currently implemented. Having achieved about 40%, the second project to
promote tourism development in the community of Tali Boeung Sneh is
located in Theay commune, Ba Phnom district, Prey Veng province, and the
third project is to develop a mobile app to promote the potentials and
products in the tourism and ecotourism community across the country,
which is currently around 35% implemented.

- Organized a training course on food safety and hygiene for two tourism
communities, including the ecotourism community of Tali Boeung Sneh and
the Meanchey Agricultural Community, with a total of 52 participants,20
females.

- Participated in organizing 2 important events, including the floating
program and the release of virtual fish to celebrate the 8th River Festival
2024 in Siem Reap.

- Prepared a draft guideline on model tourism villages and submitted a
consultative workshop in Siem Reap with 150 participants.

- Organized a tree planting ceremony to celebrate the 11th Sea Festival 2024
under the theme of celebrating the heritage and sustainability of the coastal
area with a total of 300 participants.

B. Tourism Development Planning

- Provided key inputs to relevant ministries, institutions and units on the
documents, including 1. draft National Strategic Development Plan 2024-
2028, prepared by the Ministry of Planning, 2. Greater Mekong Subregion
Tourism Development Strategic Plan 2030, 3 Ecosystem Rehabilitation
Program for Sustainable Development in the Tonle Sap region, Siem Reap
Kulen landscape area under the coordination of UNDP and the Ministry of
Environment 4 Report on the progress of achieving the Sustainable
Development Goals Cambodia 2016-2030 5 Elderly Policy 2017-2030 6
Documents for Review of Cambodian Trade Policy under WTO.

- Cooperate with the Capital-Provincial Tourism Development Committee to
prepare the current tourism development plan for 2021-2025 for 23 capitals-
provinces.

- Monitored and evaluated the achievements of the mid-term mandate of the
implementation of the Tourism Development Plan 2021-2025 of the
Provincial Administration in the first and second phases.
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Prepared a draft and a national consultation workshop on the draft guidelines
on capital-provincial tourism development planning.

Collaborated with NTFP-EP and WWF to implement the main work results,
including 1: Preparation of Mekong Visit Map to connect tourism products
and services from Kratie, Stung Treng and Laos. Koh Sam Sip Ecotourism
Community, Kratie province and Koh Preah Ecotourism Community, Stung
Treng province, and 3 Develop guidelines on the construction and
development of ecotourism community in the upper Mekong region.

C. Muslim Tourism Plan

Produced videos to promote the potential of the Muslim tourism sector in
Cambodia to the target of the international Muslim tourism market.
Organized 550 copies of Cambodia Muslim Friendly Tourism Leaflets for
distribution to the general public and at some destinations.

Organized training courses on the trends and needs of Muslim tourism to
the private sector and stakeholders in the tourism sector according to the
goals of 4 capitals and provinces with a total of 500 participants

In collaboration with the Embassy of Malaysia, organize Ramadan BaZaar
Malaysia at AEON Mall Phnom Penh.

Organized the Cambodian Muslim Tourism Forum 2024 under the theme of
Beauty of Harmony and Muslim Tourism Destinations with 396
participants.

Coordinated the FAM Trip program with the production team of Dubai
Production from the Republic of Kazakhstan, who visited the filming and
film production at various tourist sites in Siem Reap.

Study and collect data on ZONING locations for the development of Muslim
tourist destinations in the target provinces with tourism potential, including
Kampot, Thong Khmum, Siem Reap and Battambang.

Organized an exhibition booth to promote Muslim tourism in the 11th Sea
Festival 2024 in Kampot province under the theme of celebration of heritage
and sustainability of coastal areas.

Meeting with His Excellency the Ambassador of Malaysia, His Excellency
the Ambassador of Indonesia, His Excellency the Ambassador of Turkey,
His Excellency the Ambassador of Saudi Arabia, His Excellency the
Ambassador of Kazakhstan and His Excellency the Ambassador of
Kazakhstan to Cambodia to discuss cooperation and work Develop Muslim
tourism.

Meeting with Mohammed Al-Looksim Country Manager Emirate Airline to
strengthen and expand tourism cooperation between the two countries to
promote tourism by increasing flights from Dubai to other tourist
destinations in Cambodia.

D. Tourism Investment

In 2024, there were 4 tourism investment projects and 1 tourism support
project with a total investment capital of 744 million US dollars and provide
a total of 6,116 job opportunities.
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- Completed the Tourism Infrastructure Development Project for Sustainable
Growth in the Greater Sub-region, Phase 2nd GMS TIIG 3701-CAM COL
This project focuses on one infrastructure implemented by the Ministry of
Public Works and Transport, including the landfill along the coast of Kep
province. 1275 km long and Koh Tonsay Tourism Port,2 parts of ASEAN
Tourism Standards, implementation of 5 standards, including clean city
standards, green hotel standards, public toilet standards, community housing
standards and tourism standards,3 tourism community standards,
organization of institutions for tourism destination management,
implementation and management. Achieved work includes the update of the
Provincial Tourism Development Committee, Coastal Tourism
Development Plan, Coastal Tourism Development Plan 2021-2025, coastal
tourism market plan 2023-2025 and the installation of 30 beach codes of
conduct.

- Participated in inspecting and evaluating the progress of tourism investment
projects on the islands and beaches of Cambodia, which were approved by
the Royal Government, a total of 27 projects in Koh Kong province,8
projects in Sihanoukville province,18 projects in Sihanoukville province
and 1 project in Kep province.

- Studied the actual situation on the project to improve the river port in
accordance with the public investment mechanism and investment
mechanism, public-private partnership, which received the approval of the
three-year rolling public investment program project 2025-2027 from the
Royal Government of Cambodia in 5 provinces.

- Organized a workshop on the preparation of the three-year rolling project
2025-2027 with the presentation of the law on investment, Investment
incentives in Cambodia and the compilation of capital-provincial tourism
investment potential books.

- Organized a workshop on the southern region under the theme Green
Tourism Investment for 2024 with 200 participants.

- Organized a book on tourism investment potential in the capitals and
provinces.

- Organized the feasibility project of the Kampong Phluk Ecotourism
Community Development Project.

- Coordinated with K.I1.T.P Development Co. Ltd in organizing the temporary
launch of Kampot International Tourism Port.

- Inspected, evaluated and approved 77 out of 213 projects stuck in
Sihanoukville, which requested incentives, including 38 tax-related
projects, Customs and Excise,6 compensation projects,13 real estate
projects,3 real estate projects. There are 10 enterprise registration projects
and 7 tourism projects.

E. Digital Transformation
¢ Cooperation with the Ministry of Post and Telecommunications
- Implemented a Memorandum of Understanding on Cooperation for the
Verification of Verify.gov.kh, the organization of infrastructure and
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internet connectivity, and the organization of digital skills training for
officials under the Ministry of Tourism.

- Launched the Digital Government Products-DGPs, organized by the
Digital Government Committee of the Ministry of Tourism, including
VERIFY.GOV.KH GOV.KH FORM.GOV.KH and continue to
cooperate in the launch of nurseries and other programs.

- Studied the digital infrastructure of the Ministry of Tourism and
identified and addressed some of the challenges that have arisen in the
Internet and prepared a plan to modernize the Internet and digital
infrastructure.

- Organized digital skills training for civil servants under the auspices of
the Ministry of Tourism and sent a total of 240 officers, 86 women, on
leadership and digital transformation skills, essential digital literacy
courses, information and media literacy courses. Cybersecurity,
Software Development and Network Administration Skills.

- Received 240 computers from the Ministry of Posts and
Telecommunications to contribute to the promotion of digital
environment in the Ministry of Tourism.

- Hosting websites and emails, using the digital infrastructure of the
Ministry of Post and Telecommunications.

%+ Cooperation with the Private Sector
» PRAVINYA ESERVICES CO., LTD

- Signed a Memorandum of Understanding between the Ministry of
Tourism and the Pravinya EService Company on the participation of
the digital revolution of the Ministry of Tourism.

- Collaborated to set up the All-in-one Travel App system and set up
visitcambodia.com website and set up a content input team.

> VISA WORLDWIDE PTE LIMITED

- Signed a Memorandum of Understanding between the Ministry of
Tourism and VISA WORLDWIDE PTE. LIMITED on September
10,2024.

- Discussed action plans and cooperation between the Ministry of
Tourism and the company.

» MASTERCARD ASIA/PACIFIC PTE. LTD.

- Meeting with company representatives to review the possibility of
sighing a memorandum of understanding to participate in promoting
tourism in Cambodia through the company's experience with the
public sector in the region and the world.

» HUAWEI TECHNOLOGIES (CAMBODIA) CO., LTD.
- Studied the feasibility of using HUAWEI server equipment and tools
to modernize digital infrastructure in the Ministry of Tourism.
- Studied portals and smart technologies of HUAWEI related to Smart
Tourism.

«» Other achievements
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- Has been setting up a hotline using the short code 1221 to provide
public services of the Ministry of Tourism to national and
international tourists to inquire, provide and report tourism
information in the Kingdom of Cambodia. This short call is free of
charge from the public.

- Organized Calltune and SMS in the mobile system to promote and
promote tourism of the Kingdom of Cambodia.

- Has been organizing the working group and participating in the
activities of the Cambodian Gambling Management Commission
related to tourism gambling business.

¢ The Digital Transformation Plan of the Ministry of Tourism
- Goal: The development of smart tourism systems using cloud
technology and other leading technologies to develop nursery
infrastructure and digital applications for managing and providing
tourism services with high standards of efficiency, security and safety.
- The process of digital transformation, such as:
= Build the foundation for smart tourism, including governance,
cooperation and cooperation, and institutional restructuring.

= Study, plan and develop digital infrastructure, portals and tourism
programs.

= QOrganize training courses for professional officers and relevant
individuals.
- Digital infrastructure
= Maintain existing digital infrastructure to ensure quality and
service sustainability.

= Introducing New Digital Infrastructure, Modern, Efficient
Security and High Security Using Cloud Technology.

= Set up a LAB laboratory for general services, both training and
nursery development and programs.

= Set up a digital communication system, meeting room and
collaboration.

- Smart tourism
= Uses information technology, nurseries and innovations to

improve the experience and provide tourism services to be easy
to attract, efficient, secure and safe to use.
= The Organization of Smart Tourism
o Training (platform for development and management),
o System development plan, and
o Development, launching and maintenance.

- The necessary information system for the Ministry of Tourism
= A platform for supporting the establishment of smart tourism services
= Tourism media and guideline system
= Smart tourism destination system
= Digital tourism map
= Tourism product information management system
= Online booking and purchase system
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= License and revenue management system

= Structure and flow of document management system

= Personnel management system

= Distance learning system

= Tourism standard management, certificate and compliance system

1.2 Strengthening Tourism Cooperation
A. Tourism cooperation within the ASEAN framework

The ASEAN Tourism Ministers' Meeting and Related Meetings in Vientiane,

Laos on 22-28 January 2024 with the following results:

< The 27"" ASEAN Tourism Ministers’ Meeting
The Ministers of Tourism of the 10 ASEAN Member States and Timor-
Leste, the observer country, praised the implementation of the ASEAN
Tourism Strategy 2016-2025 ATSP 2016-2025, achieving 60% results and
agreed on the joint activities, including:

Approved the draft ASEAN Ecotourism Standard, which will be
adopted at the 43" ASEAN Summit.

Approved Action Plan for Sustainable ASEAN Tourism Development.
Approved a Memorandum of Understanding between the UN Tourism
and ASEAN.

Agreed on the Establishment of the ASEAN-China Tourism Ministers'
Meeting.

Agreed to chair Cambodia of the ASEAN Tourism Expert Review
Committee for the 2024-2025 term.

Agreed for Cambodia to prepare three main documents, such as: 1.
Establishment of the ASEAN Guidelines on Digital Literacy in
Tourism; 2. Establishment of the ASEAN Guidelines on Green Tourism
Business; Implement the Phnom Penh Declaration on ASEAN Tourism
Development.

Promoted the implementation of the Mutual Recognition Agreement on
Tourism Professionals MRA-TP and agreed to accelerate the Secretariat
process, which has an office in Jakarta, Indonesia.

< The 23"9 ASEAN Plus Three Tourism Ministers’ Meeting
The ASEAN Plus Three Tourism Ministers agreed on the results, including:

Action Plan on ASEAN Plus Three Tourism Cooperation 2021-2025
Achieved 61%.

Launched ASEAN-China Tourism Marketing Website.

Agreed on the Results of the ASEAN-Japan Tourism Ministers' Special
Meeting.

Agreed on the results of the High-Level Policy Forum on Sustainable
Tourism.

Agreed to further promote cooperation in the development of human
resources, sustainable tourism development, study and marketing,
vocational training, tourism and the digital transformation of ASEAN
tourism.

< The 11"" ASEAN-India Tourism Ministers' Meeting
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The ASEAN-India Tourism Ministers agreed on work results, including:

- Agreed to strengthen ASEAN-India relations in the field of air, water and
land transport to increase and facilitate travel and boost mutual tourist flows.

- Agreed to promote the implementation of the ASEAN-India Joint Action
Plan 2023-2027 and promote the establishment of joint activities to
continue to strengthen the sustainability of ASEAN and India’s tourism.

< The 3" ASEAN-Russia Tourism Ministers' Meeting
The ASEAN-Russia Tourism Ministers agreed on work results, including:
- Supported two projects, including one to expand business relations
between Russian and ASEAN tourism entrepreneurs through Russian
language training and exchange of experiences, and two to review
initiatives to promote new goals and less well-known ones.

e

*

The ASEAN Tourism Standards Award Ceremony 2024

Cambodia received four types of ASEAN tourism awards, a total of 25

awards, including: 1. 5 ASEAN Green Hotel, 2. 3 ASEAN Clean Tourism

Cities (Kampot City, Kep City and Daun Penh District), 3. 5 ASEAN

Standards (MICE) Meeting Rooms, 4. 5 types of Event Venues, and 6. 2

ASEAN Sustainable Tourism Venues.

B. Tourism Cooperation within the Sub-Regional Framework
s The ACMECS Cooperation

- The 6th ACMECS Tourism Ministers' Meeting in Yangon, the Union of
Myanmar, approved the ACMEC Tourism Cooperation Action Plan
2025-2026, which Cambodia is responsible for: 1. Human resource
development in tourism and 2. Establishment of ECMEC Tourism
Institution through Study to Establish ECMEC Tourism Secretariat or
Coordination Office.

- The 7th CLMV Tourism Ministers' Meeting in Yangon, the Union of
Myanmar approved the Cambodia-Laos-Vietnam-Myanmar CLMV
Tourism Cooperation Action Plan 2025-2026, which Cambodia is
responsible for capacity building for capacity building. Tourism officials
and private service providers and 2 cooperation with third parties to obtain
technical and financial support for sustainable tourism development.

- Meeting of the National Tourism Institution of Cambodia-Laos-
Vietnam Three countries one destination General level in Vientiane,
Laos, achieved three main points: Decided to establish the TOR working
conditions for this framework, led by Cambodia 2. Organize meetings
at the level of the Director General and the level of the Minister after the
preparation of TOR 3 to examine the possibility of cooperation with
development partners such as ADB to receive financial support to
implement activities for cooperation between the three countries in
accordance with the high indications of the leaders of the three countries.

% GMS Cooperation and Southern Tourism Corridor STC
Participated in the Mekong Tourism Forum 2024 and the 53rd GMS Sub-
region Tourism Working Group Meeting in Lijiang, Yunnan Province,
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China and the 54" in Kratie province, Thailand, inspecting the general
operations of the Mekong Tourism Coordination Office. MTCO Financial
Operations Action Plan, Promoting Mekong Tourism Promotion at the
Regional and Social Media Levels and Approved the 2025 Action Plan.

C. The Cambodia-China Tourism Cooperation

In collaboration with the ASEAN-China Center, organized the welcome and
coordination a visit to promote the Cambodia’s Tourism destination (FAM
Trip) to a delegation of six well-known journalists, tour operators and
influencers from the People's Republic of China. The six journalists and
influencers also posted 113 videos and photos of Cambodian tourist
destinations in 12 media outlets, received 448 million views and 60,000
Likes.

Signing of a Memorandum of Understanding on Tourism Operations
between the Ministry of Tourism and China Tourism Group Corporation
Limited CTG during the Cambodia-China Tourism Fair in Siem Reap on
December 6,2024.

Signed a Memorandum of Understanding with 1 Yunnan Provincial
Investment Holdings Group Co. Ltd YIG on Joint Promotion of Cultural
Tourism Development in Siem Reap 2 Hay Koo Travel Agency Association
and Cambodian Travel Agency Association.

Signed the minutes of the meeting with the Henan Provincial Administration
on strengthening all-round tourism cooperation and the Henan-Cambodia-
ASEAN Silk Air Road-HCAR project.

D. The East Asia Tourism Cooperation

/7
L X4

The Cambodia-Japan Tourism Cooperation

Sent a national action plan for fiscal year 2024 ASEAN National Activities
for FY2024 to the ASEAN-Japan Center AJC to organize a capacity
building program for Japanese-Speaking Tour Guides for the region.

The Cambodia-Korea Tourism Cooperation

In collaboration with the ASEAN-Korea Center, ASEAN Korea-Center
organized a bilateral program to develop quality tourism for ASEAN-Korea
sustainability under the theme of opening up opportunities in the digital age,
technological advancement and good practices in Promote the tourism
industry in Siem Reap.

E. The South Asia-Pacific Tourism Cooperation

Welcomed the famous Indian philosophers Yogi and Sadhguru along with
130 delegates to Siem Reap for the Mystic Musing event at the Angkor
Archaeological Park in order to promote Siem Reap as a world meditation
tourist destination.

The first direct and direct flight between Phnom Penh, Cambodia-New Delhi,
India of Cambodia Air Cambodia was officially launched on June 16,2024.
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1.3 Promoting Tourism Marketing and Promotion Activities
% Advertising through participating in international tourism fairs

The Ministry of Tourism has undertaken a number of activities to promote
Cambodian tourism in international markets, which has contributed
significantly to the development of Cambodia’s tourism sector, leading to the
growing number of international tourists to visit Cambodia, especially to
promote Cambodia’s reputation on the international stage, based on the richness
of Cambodia’s potential, culture and nature.

% General propaganda method

» The participation in international tourism fair
The Ministry of Tourism has participated in nine international tourism fairs
in 2024, including three ASEAN markets, one European market, two Chinese
markets, one Korean market, one Japanese market and one Indian market.

» Study tour to find Cambodian tourist destinations for international
delegates (FAM Trip)
The Ministry of Tourism has hosted a total of 906 FAM Trips delegates,
who were the international journalists and influencers with a total of 21
times (The Dolous Hope Cruise, Raid Amazon, CCTV, EBS, the renowned
twin celebrity — Twins Turner — from England to film the spot of MG
Cyberster; Miss International etc.) to the main tourist destinations of the
Kingdom of Cambodia.

% The Collaboration with international media partners

Has continued to cooperate in promoting Cambodian tourism with the

international television channels such as CNN (Great Big Story), BBC, Channel

News Asia (CNA) and CCTV to promote Cambodia's tourism potential more

widely around the world.

» Producing and printing of promotional documents
The Ministry of Tourism produced and published 4,300 official handbooks
in English, 2,000 in Chinese, 1,200 English guidebooks each for Phnom
Penh, Siem Reap, northeast and coastal areas, and 3,000 Eco-bags (portrait),
as well as videos of the Cambodia-China event in Siem Reap and the
Cambodia-India event in New Delhi.

» Strengthening and managing the overseas representative offices of the
ministry of tourism
There are 27 representatives of the Ministry of Foreign Tourism, including:
= 1 Tourism Attaché accompanying the Embassy of the Kingdom of

Cambodia in Beijing,
= 1 Advisor to the Ministry of Tourism of Cambodia in the Japanese market,
= 4 Advisors to the Ministry of Tourism of Cambodia in the Chinese market,
= 1 Advisor to the Ministry of Tourism of Cambodia in the Russian market,
= 1 Advisor to the Ministry of Tourism of Cambodia in the French market,
= 1 Advisor to the Ministry of Tourism of Cambodia in the United Arab
Emirates,

= 1 Advisor to the Ministry of Tourism of Cambodia in ASEAN Market,
= 8 Cambodian Tourism Representatives in China,
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= 1 Cambodian Tourism Representative in Japan,

= 1 Cambodian Tourism Representative in Korea,

= 5 Cambodian tourism representatives in European market,

= 1 Cambodian Tourism Representative in United States of America, and
= 1 Cambodian Tourism Representative in South African market.

% The promotion through digital marketing
Promoting more effectively that is in line with the evolution of the Industrial
Revolution 4.0, by continuing to regularly disseminate the latest news and
important events related to tourism through social media — Facebook,
Instagram, YouTube, Mobile App, Website, TikTok, WeChat, and many
popular online media.

+ Dissemination through national and international events at home and abroad
» The Cambodian-Chinese People-to-People Exchange Year 2024 Campaign

- Organized a demonstration of Shaolin and Bokator martial arts at
Angkor (When Shaolin Meets Bokator at Angkor) at the northern part
of Bayon Temple, Siem Reap Province.

- Organized the Cambodia-China Tourism Forum in Siem Reap

- Organized the Cambodia-China Gastronomy Week in Siem Reap

- Brought Bokator to perform together with Kungfu Shaolin martial arts
(Henan Meets Cambodia at Shaolin) in Zhengzhou city, Henan
province, which is a responding event after the martial arts of Shaolin
had performed in front of Angkor Temple, and it was also for the first
time that the international martial arts came to perform in front of the
gate of Shaolin pagoda directly.

- Organized “China Tourism Roadshow to Siem Reap” in Siem Reap
province.

- Organized Cambodia-China Travel Fair in Siem Reap with the
participation of around 100 local tour companies and buyers from China,
and about 100 buyers or equivalent to 100 companies.

- In collaboration with the General Department of Foreign Language
Press of the People's Republic of China and the Embassy of the People's
Republic of China in Cambodia, organized a photo exhibition of
“Beautiful Cambodia Beautiful China” in Siem Reap province.

> The “1°t Cambodia-India Tourism Year 2024” Campaign

- In collaboration with the Ministry of Tourism of the Republic of India,
the first official opening ceremony of the Cambodia-India Tourism Year
in New Delhi coincided with the launch of the Phnom Penh-New Delhi
direct flight of Cambodia’s National Airlines (Air Cambodia).

- In collaboration with the Embassy of India in Cambodia, organized the
10™ International Yoga Day 2024 in Phnom Penh and Siem Reap.

- Organized a Cambodia-India Tourism Forum in Siem Reap.

- Organized a Cambodia’s tourism promotion event for Indian private
sector (India Tourism Roadshow to Siem Reap) in Siem Reap province.

» National and international events in other countries
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- Collaborated with Chip Mong to organize the Gumball 3000 Rally in
Cambodia in Phnom Penh and Siem Reap, and received the Guinness
World Records of Cambodia as the largest sports luxury car show in
Siem Reap province.

- Organized the Cambodia Travel Match 2024 in Kampot province with the
participation of 75 buyers from 8 countries and 68 local tour operators.

- Collaborated with ZBO France to organize the Raid Amazons 2024 in
Siem Reap province.

- In collaboration with Preah Sihanouk Provincial Administration,
organized “The Exhibition of Tourism, Culture and Trade” in Preah
Sihanouk Province.

- Co-organized the Siem Reap Bike Week (Car & Bike Festival) at the old
Siem Reap airport.

- Co-organized the Big Bike Meeting Elite Night at Pub Street, Siem Reap
Province.

- Co-organized the pavilion of tourism in the event of the Royal Water
Festival, floating lanterns, chanting and worshiping the moon in Phnom
Penh with 5,600 international tourists visiting the three-day festival.

- Organized a tourism information booth in Sensok Aeon Mall to provide
information on Cambodia’s tourist destinations.

% The promotion through digital marketing
The Ministry of Tourism continues to promote tourism through all social media
channels, including Facebook, Instagram, YouTube, Mobile App, Website
TikTok, WeChat and so on.

2. Tourism Industry Management and Quality Improvement of Tourism Services
Business
2.1 Tourism Industry Management

- Collected revenues from tourism license, tourism service classification and
transitional penalty, achieving 3,095,660,500 Riels, exceeding the 2024 budget
law of 2,763,660,500 Riels equal to 492%, of which revenue from tourism
license is 2,763 660 500 Riels, from tourism service classification is
213,100,000 Riels and from transaction penalty is 118,900,000 Riels.

- The tourism businesses had applied for 3,785 licenses from the Ministry of
Tourism, including 1. 521 hotels, 2. 277 restaurants, 3. 248 guest houses, 4. 30
massage places, 5. 482 travel agencies, 6. 57 tourist resorts, 7. 45 tourism sport
clubs, 8. 1,966 tour guides and 9. 164 translators from tour guides.

- Classified 72 businesses, hotels and accommodation services,1 tourist resort,1
adult tourist resort, 35 Chinese tourist quality acknowledgement certificates,
and transitionally penalized 208 cases. (Detailed comparison table in appendix)

2.2. Quality Improvement of Tourism Services Business
- Had gone to 6 targeted provinces to improve the quality of tourism services
and inspected the businesses 14 times.
- Organized 3 workshops on improving the quality of tourism services in Siem
Reap, Kampot and Preah Sihanouk provinces.
- Awarded certificates of recognizing 4 tourism industry associations.
Annual Report 2024 and 2025 Directions of the Ministry of Tourism Page | 15



Evaluated and awarded certificates of recognition of 43 Cambodian tourist
ferry owners equal to 52 ferries.

Provided an authorization policy of allowing the training of 58 additional
Korean translators to bring more Korean visitors to visit Cambodia.
Circulated the Circular No. 002, dated 17 April 2024, on the Management of
Fire System in adult tourism entertainment centers, karaoke clubs, bars,
discotheques and beer gardens.

Issued guidelines on the management and quality improvement of tourism
services in national festivals and other tourism events.

Issued Notification No. 063, dated 21 February 2024, on Strengthening the
Management of Businesses and Informal Economic Staff in Businesses in
Adult Tourism Entertainment Centers (entertainment clubs, karaoke clubs,
bars and discotheques and beer garden).

2.3 Training and Human Resource Development in Tourism

Provided 4 direct training courses for national trainers on the skills of 1. front
office, 2. hospitality and guest courtesy, 3. housekeeping and food services and
4. drinks, with a total of 270 participants.

Trained a total of 4,556 young Cambodians on the skills of 1. housekeeping, 2.
front office, 3. food services, 4. drinks, 5. coffee brewing,6. chefs, 7.
community-based tour guides, 8. trainers, 9. Hoka focal assessor in 10
provinces. including Kratie, Stung Treng, Preah Vihear, Mondulkiri,
Ratanakkiri, Pursat, Battambang, Pailin, Banteay Meanchey and Oddar
Meanchey provinces.

Organized 12 training courses for domestic and international professional airline
booking for hospitality and travel staff in tourism with a total of 176 participants.
Organized a training course on “community-level tour guides” for 62 members
of the Kampong Roling souvenir tourism community.

The National Committee of Tourism Professionals has recognized tourism
vocational training schools and partner universities that have implemented and
supported 18 ASEAN MRA-TP curriculums in Phnom Penh, Siem Reap, Kratie
and Preah Sihanouk provinces with a total of 8,989 students, who had completed
training in hotel and travel services.

Launched the Hoka Hospitality Training Program in training schools, including
1. Spoon Tourism Vocational Training School, 2. Cambodia-Japan Friendship
Technical Training Center, 3. Techo Sen Polytechnic Institute, 4. Tourism Club,
5. Tourism Resources Center in Siem Reap and Prey Veng provinces.
Organized 3 seminars to implement the codes of conduct for tourism vocational
training institutions in Phnom Penh, Siem Reap and Preah Sihanouk provinces
with a total of 676 participants.

Organized a workshop on vocational skills and career path in tourism with 250
participants.

Organized a workshop to disseminate and launch the course on Hoka
Hospitality Training Program for Siem Reap, Koh Kong, Kampong Chhnang,
Battambang and Oddar Meanchey provinces.

Organized Hoka Skills Day 2024, under the theme of Tourism Investment,
Human Resources Investment.
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- Signed a Memorandum of Understanding with the SDF Skills Development
Fund to promote Hoka hospitality training.
- In collaboration with Swisscontact, the ministry has prepared the Hoka Skills
Roadmap 2024-2028 as a key driver in promoting professional skills.
- Organized a workshop on Hoka Hospitality Training Program in Siem Reap
province from a support of Skills Development Fund.
- The Hoka Cambodia Hospitality Training Program, Phase 3, 2024-2028.
- In collaboration with organizations and development partners such as the
International Labor Organization (ILO) in Cambodia, the German Cooperation
Organization (GlZ) in Cambodia, the Swisscontact — Skill Development
Program — Assist Organization, THALIAS Hospitality Group, and the
International Organization for Migration (IOM) in Cambodia assessing the
Recognition of Prior Learning (RPL) for 2,200 tourism workers, who had been
working from 2017-2023, and had been awarded the ASEAN Professional
Certificate (ASEAN Level 1 and Certificate I1) and the Competency Certificate
on 1. front office, 2. food services, 3. drinks and housekeeping and 4. Cooking.
- Assessed 130 people’s previous studies on Digital RPL in collaboration with
the International Labor Organization (ILO) in Cambodia.
- Recognized 4 Assessment Centers for tourism professionals in Phnom Penh and
Siem Reap province.
- Organized Up -Skill Training Courses for 2,942 participants, the courses include:
= In-house training to 2,000 hotel staff.
= Green skill training course to 60 people.
= Tourism skill integration program to 130 people
= Advance diploma in hospitality management equivalent to Level 5
Professional Degree, in accordance with the ASEAN qualifications for 12
persons, in collaboration with Paul Dubrule Hotel and Tourism School.

= Diploma of Hospitality Management equivalent to Level 4 Professional
Degree, in accordance with the ASEAN qualifications for 86 persons, in
collaboration with Paul Dubrule Hotel and Tourism School.

= Training course on spa skills and wellness for 303 people, of which 41 were
blind people.

= In collaboration with the ASEAN Japan Center, organized training course
on spa skills and well-being for 133 people, of which 10 people were with
disabilities.

= In collaboration with ACA Travel and Tour, organized a skill-training course
on Ticketing and Reservation with AMADEUS system with 200 participants.

= In collaboration with the Pacific Asia Travel Association (PATA),
organized a skill-training course on finance and digital with 52 participants.

- Recognized the registrations of 19 tourism school curriculum and 7 tourism
schools.

- Collaborated with the International Labor Organization (ILO) to develop the
project implementation action plans.

- Cooperated with the Ministry of Labor and Vocational Training to prepare the
national qualifications for tourism professionalism and been preparing to pilot
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the qualifications for the national qualifications for the front office and food and
beverage service skills.

- Collaborated with the International Labor Organization (ILO) to develop project
implementation action plans.

- In collaboration with the ASEAN Secretariat to train 15 ASEAN trainers, 15
ASEAN focal assessors for Cambodia on hotel and travel services and for the
ASEAN trainers and ASEAN focal assessors, 773 participants have continuing-
training courses.

- In cooperation with the International Labor Organization (ILO) to draft the
apprenticeship guideline on tourism training program, which was the initial step
in the implementation and a total of 363 students in hotel services of the PSE
School of Hospitality and Tourism had participated in implementing from 2020-
2024.

- In collaboration with the International Labor Organization (ILO) to draft a
guideline on green and digital skills in tourism.

- In cooperation with the Ministry of Education, Youth and Sport to organize the
ASEAN tourism vocational training program for Year 1, Year 2 and Year 3 for
the implementation at the technical and general education high schools, where
students would receive a high school diploma in tourism vocation training,
equivalent to a high school diploma with a core curriculum of 5 majors,
including: 1. front office, 2. housekeeping, 3. food and beverage services, 4.
cooking and 5. tourism professionals.

- Had sent tourism professionalism students from PSE School of Hospitality and
Tourism and Paul Dubrule Hotel and Tourism School to participate in the
ASEAN SKILL COMPETETION every 2 years, alternating in ASEAN
Member States, on chef and restaurant service Skills, and won 6 Outstanding
medals and 1 National Outstanding medal.

- Cambodia is currently in charge of leading other tasks in MRA-TP for ASEAN:
= |sresponsible for leading the completion of the draft of the ASEAN Spa and
Wellness Professional Standards, which has already been approved at the
ASEAN professional level, and currently preparing the curriculum for
dissemination and training the ASEAN focal assessors and trainers in the
future in a scientific manner.
= Is in charge of leading the development of the ASEAN Mechanism on
ASEAN RPL Mechanism for Tourism Professionals, collaborating with the
ASEAN Secretariat to discuss a more comprehensive mechanism that is in
line with the national and ASEAN standards in supporting the
implementation of the MRA-TP Agreement, scheduled to be implemented
at the regional level in the near future.
- Prepared 10 legal standards and guidelines to support the operation of secretariat
of the National Committee for Tourism Development-MRA.
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3. Strengthening Tourism Governance Mechanism
3.1 Strengthening the Internal Management of the Ministry of Tourism

A. Administration and General Affairs
In order to facilitate the internal management work, the Ministry of Tourism has
continued preparing the administrative reforms towards the modernization of
work, including:

- Strengthened the management and procedures of the letter in accordance
with the administrative procedures, protocols, reporting, summary and
minutes of meetings, including the use of digital technology to enable
convenience and speed.

- Reinforced security management, safety, hygiene and aesthetics around the
Ministry of Tourism.

- Coordinated the hospitality and protocol in organizing the opening
ceremony of the Cambodian-Chinese People-to-People Exchange Year, the
8" River Festival, the opening ceremony of the joint performance between
Bokator and Kungfu Shaolin (When Shaolin Meets Bokator at Angkor), the
Gumball 3000 Rally in Cambodia, the Cambodia-China Tourism Forum, the
Cambodia-China Gastronomy Week, Cambodia-India Tourism Forum and
the 11" Sea Festival Opening Ceremony.

B. Human Resource Management

- Currently, there are 1,176 civil servants in total, of which 414 are females,
including:
= At the office of the Ministry with a total of 667 people (222 women).
= At the Capital and Provincial Department of Tourism with a total of 509
people (192 women).

- Atotal of 545 contracted officials (377 women), of which:
= At the office of the Ministry with a total of 245 people (221 women)
= At the Capital and Provincial Departments of Tourism with a total of
300 people (156 women).

- The Department of Human Resources has strengthened the management of
civil servants in an efficient and modern manner, achieving the following
results.
= Has implemented the salary payment to civil servants and contracted
officials through the banking system, achieved 100% and paid twice a
month every second week (50%) and the fourth week 50% of each month.

= Has introduced a face-scanning system for all units at the Ministry of
Tourism.

= Has participated in the implementation of public administration reform
and updating the civil servants through the HRMIS system of the
Ministry of Civil Service.

= Has sent 130 civil servants, of which 46 were females, to participate in
training courses within the country, 49 civil servants, of which 28 were
females, overseas, and 185 civil servants and contracted officials, of
which 78 were females, to participate in domestic seminars.
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= Has cooperated with the National Social Security Fund to issue the
membership cards to 118 spouses and children, who are in the care of
118 civil servants (75 females) and requested the membership cards
issuance for 278 assistants (135 females) and contracted officials.

= Has requested for the promotions for 278 leaders and civil servants (103
females) and for 38 civil servants (10 females) based on qualification level.

= Has officially announced that 3 civil servants will be allowed to take
part in the training course at the Royal School of Administration.

= Has received 1 civil servant from another ministry.

= Has transferred 3 civil servants from the Ministry of Tourism to other
institutions, and changed the offices of two civil servants (one female).

= 7 civil servants have been removed based their own requests and up on
death, and a total of 63 civil servants (25 females) had their promotion
suspended.

= Has appointed and assigned duties to 27 civil servants (1 female) to
complete the management structure.

C. Tourism Security and Safety

- Promote the strengthening of tourism security and safety among
stakeholders and tourism service businesses in Siem Reap, Kampot and
Kampong Speu, in order to encourage the participation of all stakeholders
to eliminate insecurity and inactivity, which affects the reputation of
Cambodian tourist destinations.

- Has launched a campaign to participate in malaria eradication in tourism in
Kampong Speu, Kampong Thom and Stung Treng provinces, to jointly
achieve the national strategic goal of the National Center for Parasitology,
Entomology and Malaria Control, in transforming Cambodia into a malaria-
free country in 2025. This campaign helps build trust and confidence of
tourists when visiting the Kingdom of Cambodia.

D. Accounting and Finance

- Overall, the Department of Accounting and Finance has been implementing
coordination and promotion activities across all functions within the
ministry and between ministries and relevant institutions aimed at
enhancing efficiency and governance.

- Significant results have been achieved for the Department of Accounting

and Finance, including:

= The implementation of public financial management activities within
the Information Technology Management System, specifically the
Financial Management Information System (FMIS), the Nontax
Revenues Management Information System (NRMIS), and the State
Asset Register Management Information System (SARMIS).

= The integration of activities from each unit into the FMIS.

= Effective management of the ministry's budget data within the information
system.

E. Procurement
¢ Procurement Type
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- Purchased goods for 7 contracts in the amount of 1,101.77 million Riels,
equivalent to 100% of the total contract value already implemented.

- Purchased construction of 1 contract in the amount of 115.32 million Riels,
equivalent to 100% of the total contract value already implemented.

- Purchasing services for 1 contract in the amount of 138.72 million Riels,
equivalent to 100% of the total contract value implemented.

«* Procurement Method

- Local competitive bidding, implemented 1 contract amounting to 421.95
million Riels, equivalent to 100% of the total contract value already
implemented.

- Consultation fee for 8 contracts amounting to 933.86 million Riels,
equivalent to 100% of the total contract value already implemented.

% Savings

- Saving contract price compared to guaranteed expense of 511 million
Riels, equivalent to 0 36%.

- Saving 448.05 million Riels on contract price compared to budget plan,
equivalent to 24,86%.

3.2 Public Financial Management Reform of the Ministry of Tourism
The Public Financial Management Reform Working Group of the Ministry of Tourism
has implemented the fourth phase of Public Financial Management Reform, achieving
33 activities, equivalent to 92% of the total annual plan, including key activities such as:

Strengthening the implementation of the non-tax revenue payment of the
Ministry of Tourism and the complete management of revenue through NRMIS
E-payment and CAMDXx technology.

Strengthening the accuracy of the implementation of non-tax revenue collection
of the Ministry of Tourism.

Facilitation of compliance with legal standards related to tourism license
application.

Strengthening the accuracy of annual program expenditure planning.

Implementing the payment of domestic and foreign missions of civil servants
through the banking system.

Effectively promoting the advance payment and petty cash advance.

Preparation for the use of competitive methods in the procurement of the
Ministry of Tourism.

Preparation and approval of procurement plan before the sub-budget year.

Preparation of procurement performance report to the Ministry of Economy and
Finance in a timely manner.

Continuing the use of information technology systems for public financial
management.

Preparation of budget execution in a timely manner.

Preparation of quarterly, semi-annual and annual budget implementation reports
through FMIS technology.
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Continuing to strengthen the application for the registration of real estate of the
Ministry of Tourism.

Promoting the preparation of financial statements of Angkor Enterprise.
Strengthening budget allocation by allocating staffing to individual programs.
Strengthening the quality of budget strategic planning.

Continuing to promote the effectiveness of the implementation of inspection
function and report preparation.

Preparation performance audit report and information technology report.
Preparation and improvement of annual internal audit action plan.

3.3 Public Administration Reform of the Ministry of Tourism
% Analysis of functions and structures and updating the structure and data
of civil servants of the Ministry

Trained 150 officials of Capital and Provincial Department of Tourism of
the Capital, Provinces and from the ministry on “Procedures for Functional
Analysis and Structure and Updating the Data of Civil Servants of Ministry-
Institution” on 4" July 2024,

Sent a report on the progress of the review process, functional and structural
analysis and updating the structure and data of civil servants monthly and
semi-annually to the Technical Working Group for Improving the
Efficiency of the Public Administration Reform Committee to Support
Economy on a regular basis.

As a Director of the Secretariat of the Public Administration Reform Working
Group, the Ministry of Tourism has cooperated with the Secretariat of the
Public Administration Reform Committee and all units under the Ministry of
Tourism to review and analyze the functions and structure and updating the
structure and data of civil servants of the Ministry, General Departments,
similar levels, Departments that have already prepared progress reports on
the review and analysis of functions and structures, and the update of the
structure and data of civil servants in the first half of 2024 of the Ministry of
Tourism in accordance with Instruction No. 01 of the Royal Government.
Preliminary results based on the results of the analysis are:

A. Functions

Unit Performing Functions Current Post-Analysis
Functions Functions Functions

Ministry of Tourism Main Functions 14 3
General Departments Support 28 18
and Similar Levels 2

Departments and = Skill 104 32
Similar Levels L
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3.4 Strengthening, Monitoring and Evaluation Mechanisms

A. Legislatives
% Development of legal documents

- Has cooperated with specialized unit in editing 3 Sub-Decrees,
including:

» Sub-Decree on the Organization and Functioning of the
Cambodia Tourism Marketing and Promotion Board (CTB)
with the aim of studying the market and promoting tourism in
Cambodia, strengthening and expanding the experience of
tourism development and attractiveness by strengthening and
expanding the scope of tourism promotion in Cambodia,
promoting cooperation, partnership and participation between
the public and private sectors in ensuring the quality of tourism
services and tourism products in promoting Cambodian tourism
to the international tourism market (implemented by Sub-
Decree No. 25 dated 6™ February 2024).

= Sub-Decree on the Organization and Functioning of the
National Committee for Tourism Development with the aim of
promoting the development of tourism (implemented by Sub-
Decree No. 17, dated 31°% January 2024).

= Sub-Decree on the Establishment of a Vocational School of
Tourism as a Public Administrative Institution (the original
content is the Sub-Decree on the Organization and Functioning
of the Vocational School of Tourism, which was implemented
on 22" October 2015 by Sub-Decree No. 148) pending for the
decision from the Ministry of Economy and Finance, which is
the guardianship Ministry in finance.

- Completed 3 drafts of Prakas, including:

» Prakas on procedures and conditions for transitional penalties
for individuals Violating tourism Law in collaboration with the
specialized units of the Ministry of Tourism, in accordance with
Article 63 of the Tourism Law.

= Prakas on the delegation of authority to the Capital and
Provincial Departments of Tourism in reviewing the decisions
related to investment projects within the jurisdiction of the
Capital and Provincial Investment Sub-Committee in
accordance with Sub-Decree No. 120 dated 20" June 2022 on
the organization and functioning of the Capital and Provincial
Investment Sub-Committee.

= Prakas on the organization and functioning of the Tourism Dispute
Resolution Commission in accordance with Article 45 of the
Tourism Law.

- Collaborated with the specialized units of the Ministry of Tourism
to prepare 17 decisions on the establishment of working group and
put them into practice continuously.

Annual Report 2024 and 2025 Directions of the Ministry of Tourism Page | 23



- Has been studying the impact of Tourism Law on society,
economy and culture in accordance with the decision of the Royal
Government No. 132, dated 26" December 2016.

- Participated in reviewing and advising on some draft laws and sub-
decrees of the Royal Government at the request of the leadership
and specialized units.

- Trained 95 specialized officials from 21 units under the Ministry
and 25 Provincial Departments of Tourism on the procedures for
assessing legal impacts.

B. Inspection
% Inspections
- Inspected 16 provinces, including Kampong Speu, Kampong Chhnang,
Kampot, Preah Sihanouk, Kampong Thom, Siem Reap, Kampong
Cham, Thong Khmum, Stung Treng, Ratanakkiri, Mondulkiri ,Pursat,

Takeo, Svay ieng, Kep and Prey Veng provinces.
- Inspected 43 tourism businesses in Phnom Penh.

% Tourism Complaints Receipt and Resolution

- Successfully completed the case of The Frangipani suing Focus Asia
International Travel Company.

- Collaborated with the Siem Reap Provincial Department of Tourism
and relevant units to mediate disputes between hotel owners and
travel agencies that outstand debt before Covid-19.

- Reviewed people's comments on social media about the installation
of Hang Sak on two deities at Angkor Wat.

- Mediated and resolved the dispute between the Sakona Travel
Agency Ltd. (Cambodia) and the affected people, as a result, both
parties continued with the court proceedings.

% The Follow-up work of law enforcement

- Instructed and handed over a warning letter to Mr. Hiek Seng Huot, an
English tour guide at Siem Reap Provincial Department of Tourism.

- Cooperated with the Ministry of Inspection to inspect and
investigate cases of irregularities in the development of a small-size
nature-related tourism of Ms. Soeung Sok Ang at the foot of the
Mountain 1500 in Dey Krahorm village, Anlong Reap commune,
Veal Veng district, Pursat province.

C. Internal Audit
- Audited the internal management system, financial efficiency operation,
compliance and information technology, and monitored the
implementation of 18 previous audit recommendations of the Capital,
Provincial and 2 Departments of Tourism.

- Made a letter to improve the shortcomings, final audit report and publish
a report to the Department of Tourism of Preah Vihear, Kampong Thom,
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Kampot, Siem Reap, Banteay Meanchey, Oddar Meanchey, Kep, Pailin,
Kampong Cham, Thong Khmum, Pursat, Battambang, and Takeo
provinces, the Department of Tourism Investment and the Department
of Tourism Development and Planning.

- Prepared the 2024 internal audit information table of the Ministry of
Tourism for the Ministry of Economy and Finance and compiled a book
on the internal audit process and procedures.

- Prepared a summary report on the results of the 2023 audit work on the
internal management system, including the managements of the
administration of human resources, state assets, accounting and finance,
and information technology, and monitoring the implementation of
previous audit recommendations.

- Coordinated a meeting with the National Audit Authority on the results
of the draft audit report on the financial statements of the Ministry of
Tourism for the 2023 period.

- Prepared a report on the results of the 2024 audit on the internal
management system and followed up on the previous internal audit
recommendations.

- Prepared the three-year annual internal audit strategic plan 2025-2027
and the annual internal audit plan 2025.

- Prepared the annual performance progress report 2024 of the Internal
Audit Department of the implementation of the Public Financial
Management Reform Program, Phase-4 performance accountability.

4. Tourism Support Mechanism

4.1 National Committee for Tourism Development
Organized the revision of the leadership composition of the National Committee
for Tourism Development (NCTD) for the 7" mandate and prepared 17 Capital-
Provincial-Level Decisions of the NCTD and organized the first meeting of the
National Committee for Tourism Development for the Royal Government of the
7" Legislature of the National Assembly.

4.2 National Committee for Clean City Assessment

- Prepared 17 Capital-Provincial-Level Working Group Decisions on the
adjustment of the composition and duties of the Clean City Assessment
Working Group, including: Kep, Battambang, Kampong Cham, Tbong
Khmum, Pailin, Siem Reap, Koh Kong, Oddar Meanchey, Prey Veng,
Kratie, Kampong Speu, Banteay Meanchey, Pursat, Svay Rieng, Kandal,
Preah Vihear and Kampong Chhnang provinces.

- Requested the approval of the highest principle from the Royal Government
to select 3 cities as the winners of the 4" ASEAN Clean Tourism Cities
2022-2024, including: 1. Khan Daun Penh, 2. Kep and 3. Kampot as the
winners of the 4" ASEAN Clean Tourist City.

- Organized 3 dissemination workshops on Clean City Standards in Phnom
Penh, Siem Reap and Preah Sihanouk provinces with a total of 363
participants.
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- Assessed 9 outstanding tourism villages in order to participate in the 2024
ASEAN Outstanding Tourism Village Competition.

- Organized the 3™ ASEAN Public Toilet Competition Movement Workshop
in Phnom Penh with a total of 75 participants.

- Inspected and evaluated the candidacy for the 3" ASEAN Public Toilet
Competition in 7 locations.

- Presented the 4™ ASEAN Clean Tourist City Standard Awards, valid for
2022-2024, to the winners of the ASEAN Clean Tourist City, including 1.
Khan Daun Penh, 2. Kep and 3. Kampot.

- Organized “Youth and Clean City” Campaign to raise awareness about
hygiene and cleanliness to businesses and people in 4 attractive tourist-
destination provinces, including: Siem Reap, Kampong Thom, Kampot and
Koh Kong, with a total of 146 participants.

- Co-organized the 7" World Cleanup Day 2024 with River Ocean Cleanup
in each provincial capital.

4.3 Facilitation of Travel and Transportation of Tourists through
International Border Gates and International Gates

- Improved the quality of tourist travel through the plenary meeting of the
Inter-Ministerial Committee to facilitate the travel and transportation of
tourists and passengers at the international border checkpoints and
international checkpoints throughout the country to jointly review with
relevant ministries and institutions on the situation of travel facilitation, as
well as to raise inactive issues in order to provide ideas and solutions to
ensure a good experience for tourists while traveling across borders and also
visiting the Kingdom of Cambodia with convenience, safety, warmth and
confidence.

- Strengthened the capacity of hospitality to welcome tourists at a number of
gates, such as: Siem Reap Angkor International Airport, Siem Reap
Province and the International Border Crossings of Daung and Dei,
Battambang province, encouraging everyone to participate in welcoming
tourists and consider tourists as everyone’s guests.

- Coordinated with stakeholders on the docking of large cruise ships in order
to turn Cambodia into a popular large cruise destination in the region.

4.4 National Committee for Management and Development of Community-

Based Tourism and Ecotourism

The Royal Government has decided to establish the National Committee for
Management and Development of Community-Based Tourism and Ecotourism
(NCDCBE) through Sub-Decree No. 125 dated 30" July 2021, with the Minister
of Tourism as the Chairman, the Minister of Environment as the Permanent
Vice-Chairman and the Minister of Agriculture, Forestry and Fisheries as the
Vice-Chairman, and has approved the implementation of the National
Ecotourism Policy (2019-2030) on 19" November 2018.
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As a result of the 3™ National Forum, the Royal Government has agreed in
principle to designate six areas as national priority ecotourism sites, including:
1. ecotourism site at Preah Jayavarman Norodom National Park, Phnom Kulen,
2. ecotourism area in Kravanh mountain range, 3. Coastal ecotourism area 4.
Tonle Sap Lake Biodiversity Area, 5. Prey Lang ecotourism area and 6.
Northeastern ecotourism area.

The NCDCBE has trained more than 5,000 community members from more
than 90 communities across the country on essential skills, such as tourism,
hospitality, cooking skills and community management.

The NCDCBE has organized important programs, including:

- Organized a get-together with members of Kampong Phluk ecotourism
community and Chong Kneas Tourist Ferry Association with a total of 300
people in Siem Reap province presided over by H.E. Minister, the
Chairman of the NCDCBE.

- Organized a visit for H.E. Minister, the Chairman of the NCDCBE,
together with the leadership of the Ministry of Tourism to the 3 potential
areas in cultural tourism, nature tourism and ecotourism in Siem Reap,
including:
= Kesorkol Sok An Phnom Kulen Research and Conservation Center located
in Theng and Khun Ream communes, Banteay Srey district.

= Jayavarman Norodom Phnom Kulen National Park located in Svay Leu
district.

= Boeung Chhouk Banteay Srey Tourism Community located in Banteay
Srey Village, Khnar Sanday commune, Banteay Srey district, Siem Reap
province.

- Organized training courses for 22 communities recognized as tourism and
ecotourism communities with a total of more than 800.

- Organized training courses on “community-level tour guides” for 62
members of Kampong Roling souvenir processing tourism community, of
which 43 were women, in Kampong Roling village, Sangkat Sambo Meas,
Kampong Cham city, Kampong Cham province.

- Organized a meeting on “Updating the Community-Based Tourism and
Ecotourism Communities across the Country”.

- Organized a meeting on “The Study and Preliminary Assessment of the
Possibility of Targeting Community-Based Tourism and Ecotourism
communities in Potential Communities for Filmmaking”.

- Organized a meeting to promote and raise awareness on “Improving the
Quality of Tourism Services in Kampong Phluk Ecotourism Community”
located in Kork Kdol village, Kampong Phluk commune, Prasat Bakong
district, Siem Reap province.

- Assessed the winner of the 4" ASEAN Community-Based Tourism
Standard 2025-2026 and the 5" ASEAN Homestay Standard 2025-2027 in
20 locations, including 14 tourism-based communities, housing community,
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and number of communities for ASEAN member countries to distribute the
awards at the 439 ASEAN Tourism Forum (ATF) in January 2025 in Johor,
Malaysia.

4.5 Decentralization and Deconcentration Work in Tourism Sector

Prepared a joint decision between the Ministry of Tourism and the National
Committee for Sub-National Democratic Development (NCDD) on the
action plan and budget for 2024 for the NCDD Secretariat.

Drafted action plan and budget for 2025 of the Steering Committee for
Decentralization and Deconcentration of the Ministry of Tourism for the
Secretariat of the NCDD.

Organized two workshops on the implementation of functions transferred to
the sub-national administration in the target provinces — in Kampong Cham
province, a total of 125 participants (30 women) and in Kampot province, a
total of 130 participants (42 women).

Inspected and supported the technical specifications of the one-window
service officials of the Provincial Administration, one-window service
officials at the municipal, district, Khan and officials at some provincial
tourism departments to strengthen the efficiency and effectiveness in the
implementation of administrative service functions in the field of tourism in
accordance with the Prakas and instructions of the Ministry of Tourism.

4.6 Anti-Drug Work in Tourism Sector and Smoke-Free Environment

Organized a workshop and disseminated the drug situation to tour operators,
tourism service businesses, with 4,108 participants (231 female).

Issued an Instruction No. 192 dated 3" June 2024 on Continuing to Strengthen
the Implementation of Instruction No. 009 dated 21 November 2023 on the
Combat of Drugs in Tourism and Notification No. 263 dated 18" July 2024
on the Use of “NoDrug” mobile application to the leadership, civil servants,
contracted officials of the Ministry of Tourism, Capital-Provincial
Departments of Tourism and Tourism Industry Association.

Cooperated with the Drug Laboratory of the General Secretariat of the
National Authority for Combating Drugs conducting a rapid test for
methamphetamine in the urine to the leadership, advisors, civil servants,
assistants and contracted officials of the Ministry of Tourism on 27" August
2024 totaling 761 people with all negative results.

In collaboration with the National Authority for Combating Drugs, setting up
exhibition booths and distributed leaflets on the dangers of drugs to
participants in the 8" River Festival in Siem Reap province and the 11" Sea
Festival in Kampot province.

Cooperated with Kampong Cham and Battambang Provincial Administrations
to prepare Kampong Cham and Battambang cities as smoke-free tourism cities
in order to implement the law on the control of tobacco products and to protect
the safety and health of tourists from the effects of second-hand smoke, and
also to participate in turning tourism cities into more attractive, clean and safe
tourist destinations. The official announcement of “The Smoke-Free Tourism

Annual Report 2024 and 2025 Directions of the Ministry of Tourism Page | 28



City” in Kampong Cham and Battambang was held under the presidency of
H.E. Huot Hak, Minister of Tourism.

- Promote the spirit of tobacco-free sports through cooperating with the
Ministry of Education, Youth and Sport to develop guidelines on “Tobacco-
Free Sports” in order to promote attractiveness and strengthen the
relationship between sports and tourism based on the concept of “Sports
Supporting Tourism, Tourism Supporting Sports”.

- Implementing smoke-free environmental activities in tourism in accordance
with World Health Organization Framework Convention on Tobacco
Control (WHO FCTC) and being commended by the Southeast Asia
Tobacco Control Alliance (SEATCA), which has an office in Thailand, by
awarding the “Tobacco Control Champion Awards” to the Ministry of
Tourism, where there were only two countries that received this award — the
Ministry of Tourism of the Kingdom of Cambodia and the Ministry of
Health of the Kingdom of Thailand. This was the second time that the
Ministry of Tourism had received awards from international organizations;
in fact, in 2022, the Ministry of Tourism also received the “World No
Tobacco Day” award from the World Health Organization.

- Shared successful experience of implementing a smoke-free environment in
the tourism sector by participating as a speaker by H.E. Hor Sarun,
Secretary of State of the Ministry of Tourism, in celebrating the World No
Tobacco Day on the topic of “The Protection of Children from Tobacco
Products and E-cigarettes” and at the international webinar on the topic of
“Successful Implementation of the Law and the Smoke-Free Environment”.

- Prepared and implemented Instruction No. 013 on “Strengthening the
Implementation of Smoke-Free Environment and Prevention Measures on
Tobacco Products for Owners or Managers of Tourism Service Businesses”
of the Ministry of Tourism dated 4" December 2024 to continue
strengthening the implementation of law on the control of tobacco products
and relevant legal documents to be more effective and ensuring a clean and
safe tourism without affecting health due to tobacco products.

4.7 Child Safety, AIDS and People with Disability Activities

- Raising awareness of the child safety ethics to prevent any involvement in
exploitation of child labor and sex trafficking, to promote the rights of
persons with disabilities, who are protected by law, and to promote the
provision of employment opportunities for persons with disabilities within
the tourism service businesses in Kampot, Kampong Speu and Oddar
Meanchey provinces.

- Participated in disseminating and implementing the indicators that the
Ministry of Tourism must meet in accordance with the “National AIDS End
Policy and Sustainable AIDS Program for 2023-2028” of the Royal
Government.

- Participated in raising awareness of the situation and prevention of the
spread of HIV and AIDS in the tourism sector in Battambang, Kampong
Speu and Preah Sihanouk provinces to contribute to the end of HIV/AIDS
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in Cambodia, in accordance with the policies of the Royal Government and
strategic activities of the National AIDS Authority.

4.8 Gender Work in Tourism
«+ The status of women in tourism

- Currently, the Ministry has a total of 1,176 civil servants (414 women,
35.20%) and 545 contract officials (377 women, 69.17%).
= Ministry Offices total 667 civil servants (222 women, 33.28%) and
245 contract officials (221 women, 88.40 %.)
= Cities-Provinces Tourism Departments total 509 civil servants (192
women, 37.72%) and 300 contract officials (156 women, 52.88%).
Among the 414 female civil servants, 320 hold positions ranging
from Secretary of State to Deputy Chiefs of both National and Sub-
National Offices, accounting for 76% of the total number of female
civil servants. There are 26 civil servants with disabilities (11
women), accounting for 1.5% of the total civil servants.
- In particular, the female workforce in the tourism sector accounts for
nearly 60% of the total workforce, with women present in all services in
the tourism sector.

% Training courses and educational dissemination workshops

» Women's empowerment training at national and sub-national levels
The Ministry of Tourism has participated responsibly in accordance
with the Strategic Plan for Gender Promotion in Tourism Phase 4, 2020-
2024, aiming to contribute to the development of human resources,
focusing on education, training and capacity building of women in both
the public-and-private sector and at the national and sub-national levels.
In 2024, the Gender Working Group, which is the Ministry's staff,
implemented a program to strengthen the capacity of women and
stakeholders, launching four training courses in Kampot, Kampong
Chhnang, Kampong Speu and Kandal provinces, with a total of 327
participants (205 women equaled to 63%).

» Dissemination education workshop on promoting gender equality
The Ministry of Tourism had organized six dissemination education
workshops in Takeo, Kratie, Siem Reap, Banteay Meanchey, Kampong Cham
and Prey Veng provinces, with a total of 629 participants, of which 408 were
women, equivalent to 648%, focusing on topics such as: “Promoting Social
Morality and Women's Values in Tourism”, “Promoting Gender Equality of
Women in Tourism”, “Women and Green Development in Tourism” and
“Promoting Women's Rights, Roles and Values in Tourism”.

» Women’s activities and clean city
The working group had collaborated with the Capital-Provincial Departments
of Tourism disseminating the participation of women in clean city activities,
hygiene, beauty and enhancing the quality of products as well as services in
the tourism sector. In the clean city activities, women are essentially involved,
as most of the women are directly involved in cleaning bathrooms, kitchens, as
shoppers and educator in the family, whose tasks affect environment and city
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sanitation through waste disposal packaging, plastic bag usage and local
products.

» Compilation of private women's groups in tourism
Expanding the women's network in tourism through the compilation of private
women's groups is being conducted in all capital-provincial destinations in
order to facilitate the management, sharing of experiences and addressing
challenges facing women. As of 2024, there have been 981 private women's
groups in the tourism sector across the country, equaled to 12,093 women.
Normally, the number of private women's groups varies depending on the
opening and closing of tourism businesses in the capital-provincial
destinations, work relocation and change of employment of female employees.

» Visiting a group of women at a business base
The two working groups have collaborated with the Capital-Provincial
Department of Tourism in visiting women groups at tourism businesses in four
targeted provinces, including: Banteay Meanchey, Kampong Speu, Kandal and
Prey Veng provinces. The purpose of these visits was: 1. to enhance the good
relationship between women in public and private sectors, 2. to strengthen
hygiene, services and hospitality, 3. to strengthen social morality and women’s
values in tourism and 4. To know the well-being status to help solve challenges.

4.9 Informal Economy Work Development in Tourism

Disseminated the national strategy on Informal Economic Development 2023-
2028 of the Royal Government to the Capital-Provincial Departments of
Tourism and the key action plan of the Ministry of Tourism to contribute to the
informal economic development in the tourism sector in response to the national
strategy.

Has issued instructions to the Capital-Provincial Departments of Tourism and
business owners or managers on the provision of healthcare through the health
equity fund (HEF) for employees in the entertainment service businesses
(entertainment club, karaoke, bar, discotheque and beer garden) of the informal
economy to prepare a list of informal economy employees in their businesses to
apply for the HEF card..

Disseminated the Royal Government's policy to pay attention to providing
social benefits to informal economy employees in the businesses such as
entertainment club, karaoke, bar, discotheque, beer garden and massage-spa
through a meeting on “Capacity Building in the Tourism Sector" and had face-
to-face meeting with adult tourism business establishments with business owner
and employees in some target capitals and provinces.

Conducted additional researches at the business sites to collect data on business
statistics, statistics of informal economy employees, challenges and suggestions
with the Capital-Provincial Departments of Tourism and the owners of
entertainment clubs, karaoke, bar-discotheques and beer gardens to get input in
preparing the strategic plan for informal economy development in tourism with
sustainability, inclusiveness, resilience and crisis resilience.

After the Royal Government has launched the registration through digital
platform of informal economy, in which 12.2% of the tourism sector
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(accommodation and food sector accounts for 96,315 enterprises) have
registered.

- Prepared an action plan for informal economy development in the tourism sector
for 2025 within the framework of the Ministry of Tourism.

- Prepared a key action plan for the long-term informal economy development in
the tourism sector (2025-2028) in response to the key measures of the national
strategy for informal economy development 2023-2028 to the Secretariat of the
Coordinating Committee for Informal Economy Development of the Royal
Government.

4.10 Angkor Enterprise

A. Collecting Revenue Operation from the Sales of Passes in 2024

The enterprise has sold 1,023,688 passes to international tourists for
entering Angkor premises, an increase of 28.6% compared to 2023, of which
1-day passes equal to 61%, 3-day passes equal to 36.6% and 7-day passes
equal to 1.6% , sold long-term tickets to 442 people, sold 21,935 Koh Ker
passes, 3,609 tickets to Chong Kneas at the price of 7 US dollars and boat
packages, a total of 28,468 packages (small boats = 19,937, mid-sized boats
= 7,418, large boats = 1,113 and 3,993 passengers crossing the port)

In 2024, the enterprise has a total revenue of 49,516, 523.217 US dollars, of
which the 2023 balance was 482,060.17 US dollars, the revenues from the
Angkor was 47,826,981 US dollars, from the long-term passes 71,300 US
dollars, from Koh Ker 329,025 US dollars and from boat ticket sales to visit
the Tonle Sap Lake 806,257 US dollars.

The total revenue of $ 49,516,523.17 is allocated as follows:

- Donating to Kantha Bopha Foundation 2,047,376 US dollars
- Electronic payment 1,425,328.56 US dollars
- National budget payment 45,013,563.49 US dollars
- Balance 2024 1,030,255.12 US dollars

The enterprise has made national budget factsheets 2024 in Riel amounting to
182,914,300,000 million Riels, equivalent to 86.4% of the plan.

B. Operating Expenses for the Year 2024
In 2024, the enterprise has received a subsidy of 19,955 million Riels and a
budget surplus of 1,468 million Riels, with a total operating expenditure of
20,239 million Riels, equivalent to 94% of the annual plan, of which 10,057
million Riels were paid (excluding staffing cost) equaled to 92% of the
annual plan, and the staffing costs (Chapter 64 and 6109) of 10,188.9 million
Riels equal to 96,8% of the annual plan.

- In 2024, 9 procurement projects have been implemented with a total
amount of 5,089 million Riels.

- In 2024, the enterprise has strived to reduce unnecessary expenses,
which results in budget surplus of 1,184 million Riels.
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C. Ticketing System Reform

- The reform of the ticketing system of Angkor Enterprise has allowed the
enterprise to change the process of ticket inspection by using modern
equipment instead, which can be used to monitor at all temples, even if
the internet service is still limited.

- Eliminated the overlapping ticket checkpoints to facilitate and reduce
the impact on international tourists.

- To facilitate international tourists in buying tickets to visit Angkor
Resort, the Angkor Enterprise has also removed some unnecessary
information from the ticketing system.

- Developed information technology systems for ticket sales using self-
service machines, which are located in 3 locations, including: 1. 6 units
at Angkor ticket counters, ,2. 6 units at Pavis Angkor and 3. 3 units at
the Heritage Walk Mall, amounting to a total of 15 units.

- In addition, to facilitate the international tourists as well as all tour
operators, the Angkor Enterprise has continued to modernize its online
ticketing system, which allows international tourists to purchase tickets
to Angkor resort through a website (www.angkorenterprise.gov.kh) and
developed a Mobile-App on Google and Applestore for international
tourists as well as travel agents to buy tickets to Angkor Resort, in line
with the evolution of information technology.

- With the current progress of the reform work of the Angkor Enterprise,
the international tourists as well as all travel agents can buy tickets to
visit Angkor Resort in four ways, including: 1. online, 2. Mobile-App,3.
automatic machine and 4. at the ticket counter.

- This reform has made it easier for international tourists as well as all
tour operators.

4.11 Vocation School of Tourism Work

The project to establishing a Vocational School of Tourism, as of the end of

December 2024:

1) Completed the construction of Vocational School of Tourism in both
locations (Phnom Penh and Preah Sihanouk province), 100% completion.

2) Signed a contract with a supplier of office equipment and training equipment
and started to deliver equipment.

3) In collaboration with William Angliss Institute’s consultant, experts from
Australia, to develop draft curriculum and training toolboxes, strategic plan,
economic model, school budget, student selection plan, marketing strategy,
dissemination communication and other administrative and financial
documents for the school launching in the future.

4) Has set up Facebook Telegram and is collaborating with Sala Tech Solution
and WAI Consulting to design and develop a website and school
management system to promote the VVocational School of Tourism.

5) Promoting the preparation of sub-decrees and legal standards as national
public administrative institution.
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6) Has Sent leaders, school and project officials on a study tour at the Chambre
de Mtiers et Artisanals in Paris, France.

IV. TOURISM ANALYSIS, TRENDS, PERSPECTIVES AND POLICIES

1)

2)

3)

Prepared and compiled tourism statistics reports and the results of the analysis of
Cambodian, regional and global tourism trends, with the collaboration of providing data
from the General Department of Immigration, the National Bank of Cambodia, the
National Institute of Statistics, and 25 cities-provinces tourism departments, as well as
research studies and surveys as inputs and based on the principles of accuracy and
consistency, the summary results as follows:

- Collected, prepared, compiled, analyzed, and published books on tourism statistics
reports 2024 to serve the needs of researchers, policymakers, and general statistical
users at both the national and international levels.

- Compiled eight categories of tourism indicators and official tourism statistics 2024:
(1). International tourists, (2). National tourists, (3). Outbound national tourists,
(4).Tourism service establishments, (5). Accommodation services, (6).
International tourism receipts, (7). Tourism occupations and jobs and (8). Tourism
contribution to GDP.

- Prepared and compiled two other tourism indicators for monitoring, controlling, and
evaluating the implementation of the Pentagonal Strategy-Phase 1 (Pentagon 2,
Angle 1): (1). International tourist growth rate and (2). Tourism value added.

- Organized workshop on strengthening the quality and consistency of tourism data
and strengthening the capacity of sub-national statistical professionals, with a total
of 650 participants.

Reviewed the tourism situation in priority tourism zones to collect inputs for evaluation,

analysis and forecasting, tourism product diversification to update the national policy

on Cambodian tourism and future tourism policies, as well as compiling the following
evaluation indicators:

- Conducted research and collected data on “the impact of tourism on society,
economy, culture and environment” in tourist destinations in Koh Kong province.

- Conducted surveys, monitoring and consultations to provide inputs on the results of
the implementation of the national policy on sustainable tourism in Pursat province.

- Organized a forum on “Tourism Policy and Governance: Responsible Tourism and
Destination Management” in Siem Reap province.

- Prepared a draft policy on “Prime Tourism Areas”.

- Collected data as input from the study and analysis of all challenges that Cambodia
aims to improve the effectiveness of policy preparation to respond to the current
and future trends in the tourism sector.

- Conducted research and collected data on “The Impact of Tourism on Society,
Economy, Culture and Environment” at destinations in Koh Kong province.

- Organized a consultation workshop on the implementation of the national policy on

sustainable and inclusive tourism in digitalization era in Pursat province.
Strengthening international cooperation to enhance the capacity of government officials
on studies, researches, tourism policy and impact on Cambodian tourism:

Annual Report 2024 and 2025 Directions of the Ministry of Tourism Page | 34



- Signing Memorandum of Understanding (MOU) with Yunnan Minzhu University
of the People's Republic of China on cooperation in promoting and supporting the
development of human capital in tourism 2024.

- Cooperated with the delegation of the Center for International Cooperation and
Exchange of the Department of Commerce of Hainan Province of the People's
Republic of China on seeking support and strengthening cooperation on the training
of officials of the Ministry of Tourism.

- Cooperated with the Center for Culture and Tourism Academy, China to promote
Cambodia-China cooperation with the aim of promoting the cooperation of the
"Cambodia-China Tourism Year 2025".

- Collaborating with Viet Nam National University of Economics under bilateral
cooperation by organizing a forum to share research results on “Green Economy
Development”.

- Collaborating with the Responsible Borne Center of the Faculty of Tourism and
Hospitality, i-CATS University, Sarawak, Malaysia, aiming to promote research on
responsible and sustainable tourism development and hospitality.

- Collaborating with national and international tourism educational institutions to
exchange experiences in research and policy development in the tourism sector.

V. KEY CHALLENGES TO BE STUDIED AND SOLVED

In 2024, despite the results and achievements we have achieved, there are still a number of

key challenges that need to be studied, assessed, and find the appropriate solution options.

These challenges are caused by both internal and external factors that requires attention,

fostering collaboration for problem-solving or transforming challenges into opportunities

for tourism management and development 2025 and beyond. Factors related to key
challenges include:

1) Security and safety factors are the most important factors for tourists in deciding to
travel and visit. In the past situation, the trend of travel and tourism has decreased due
to crisis of the COVID-19 pandemic, the chronic crisis of war in the world, including
the natural disasters that have continuously occurred. On the other hand, due to security,
personal safety and other related factors, some tourists have shifted their travel patterns
from long-haul travels to tourism destinations in the country or nearby regions. Besides,
due to security and safety considerations, some tourists have also reduced their travel
and tourism. The priority for attracting tourists is to focus on factors related to the
protection, maintenance, security and safety for tourists and creating convenience in
terms of real information, strengthening the dissemination of positive images and
content, combating fake news, and facilitating entry-exit, travel, accommodation,
obtaining quality tourism services, good hospitality, comfort and ensuring safety for all
tourists. Moreover, great attention must be paid to collaboratively solving problems and
facilitating related internal affairs, norm and order, aiming to enhance the confidence
of visitors on tourism safety, such as eliminating fears, concerns about negative
issues—kidnapping, online scam etc.

2) Economic factor is also influential in tourists' decisions. In the past, due to the global
crisis of COVID-19, countries around the world, including Cambodia, have suffered
unprecedented negative impacts, which have affected the global economy and disrupted
supply chains and tourism services. In the tourism recovery phase, this recovery is not
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yet complete—economic impacts and demographic shifts are still causing reduced
tourist travel, reduced duration of visits, and reduced spending. Besides, other related
factors include: trade wars, policy instability in some countries and inflation, which are
still key challenges that negatively affect the tourism sector.

3) Competitive factors are also considered as essential keys for the development and
attraction of tourists. These factors have positive and negative impacts according to the
situation, actors, requiring circumstances, including the preparation for the
development of policies and strategies. Political changes or policies of neighboring
countries in the region and internationally can cause/affect the tourism development
and the comparative superiority/competitive strength of Cambodia. The limitations and
adjustments in policies are also noted as challenges for the competitiveness of
Cambodia's tourism sector compared to the region and the world. Therefore,
considering and studying in depth the influence, political changes or policies of other
countries, technological developments, as well as paying attention to adjusting and
preparing Cambodia's policies and related factors are essential keys to increasing
competitiveness and comparative superiority of Cambodia in the region and the world.

VI.  WORK DIRECTIONS 2025

1. Tourism Development, Investment, Overseas Marketing and Promotion and
Tourism Attraction Campaigns

- Continue to strengthen the quality of tourism products and services in communities
and tourism resorts.

- Continue to organize training courses for communities that will be officially
recognized as tourism and ecotourism communities by the National Committee for
Ecotourism Management and Development (NCED).

- Continue to collaborate with the cities-provinces tourism departments to urge
tourism resort owners to apply for more tourism licenses and classifications.

- Continue to collaborate with the Siem Reap administration and the tourism
department to study and help solve challenges in restoring water channels for
travelling to the Kampong Phluk Nature Tourism Community and the Chong
Khneas Tourist Boat Association.

- Promote the preparation of management and development plans for tourism and
ecotourism communities.

- Promote the implementation announcement of the model tourism pagoda standard,
the souvenir shop standard, and the model tourism village standard.

- Organize seminars to announce the implementation of the ASEAN Ecotourism
standard.

- Promote collaboration with the College of Tourism and Hospitality and the College
of Engineering and Architecture to participate in promoting the growth of students
undertaking internships on tourism community planning, development and
management.

- Lead the preparation of tourism development plans and assess the achievements of
the updated tourism development plans 2023-2025 of the cities-provinces at the end
of the mandate.
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- Train and strengthen the capacity of sub-national administrations on building
tourism development plans and evaluating mid-term achievements.

- Collaborate in preparing the Greater Mekong Subregion (GMS) tourism
development plan and participate in the 55th Greater Mekong Subregion Tourism
Working Group Meeting in Laos and the 56th in Viet Nam and the Mekong Tourism
Forum 2025 in Laos.

- Promote collaboration with the International Organization for Francophonie (OIF)
to organize regional workshops on green destinations, regional training courses on
ecotourism development, and training programs to strengthen the capacity of
French-speaking guides, in collaboration with relevant organizations in 2025,
aiming at the readiness by Cambodia to host the Francophonie Summit 2026.

- Continue collaboration with the ASEAN-Japan Center (AJC) to implement a digital
capacity building training project for women in the Koh Trung ecotourism
community, Kratie province, during the first quarter of 2025.

- Continue collaboration with the Ministry of Foreign Affairs and International
Cooperation on the revision of the essence of the Agreement on the Establishment
of the Greater Mekong Sub-Region Tourism Office (GMSTO) and continue related
procedures.

- Prepare relevant procedures and policies to review the feasibility and approval of
Cambodia hosting the 8th Southern Tourism Corridor (STC) Meeting in 2026 in
turn, in line with the spirit of the Southern Tourism Corridor Working Group
Meeting on 18 December 2024.

- Collaborate with the Mekong Tourism Coordination Office, the Asian Development
Bank (ADB) and GMS member countries to provide final input on the Greater
Mekong Sub-region Tourism Development Plan before submitting it to the regional
workshop in 2025.

- Prepare the 2025 Annual Action Plan of the Secretariat of the HoKa Project
Management Committee for comments and approval from His Excellency the
Minister of Tourism before implementation from 2025 onwards.

- Continue collaboration with the Ministry of Labor and Vocational Training to
develop 10 tourism qualifications in front office, housekeeping, chef and food and
beverage services to ensure consistency in tourism professional training.

- Collaborate with the Skills Development Fund (SDF) to promote proposals for
training Cambodian tourism professionals, both training new professionals and
strengthening the capacity of trainers and current professionals.

- Collaborate with the ILO to continue implementing the joint program on Decent
Employment for Youth in Cambodia -DEY Ill, led by the Ministry of Labor and
Vocational Training.

- Prepare to organize high-level officials’ meeting on “Muslim Tourism
Standards”.

- Prepare and compile a document on the “Cambodia Muslim Friendly Tourism
Route” to be widely shared with all stakeholders to provide mutual benefits in the
development of Muslim tourism.
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- Prepare to organize training course on Muslim tourism food standards and
hospitality for tourism business operators in Siem Reap Province during the first
semester 2025.

- Prepare to help organize Islamic tourism communities in Kampot, Thong Khmum,
Siem Reap and Battambang provinces, at the destinations that do not yet have
Islamic tourism community.

- Strengthen the capacity of Muslim tourism focal points in each city-province and
encourage more tourist information centers to provide information about Muslim
tourism.

- Create a welcome message saying (Assalamualaikum) at airports, international
borders and tourist resorts, etc.

- Promote the organization of annual Muslim Festivals in potential tourism
destinations in cities-provinces.

- Collaborate with tourism companies operating with the Muslim market to increase
targeted promotional activities and organize regular discussions between the public
and private sectors, as well as collaborate with other countries on Muslim tourism
cooperation, such as memorandums of understanding and exchange of experiences
on Muslim tourism.

- Prepare to update the decision on the revision of working group on “Muslim
Friendly Tourism”.

- Continue to seek development partners to support and assist existing Islamic
tourism communities in Kampot, Tbong Khmum, Siem Reap and Battambang
provinces.

- Prepare an update on tourism investment projects in Cambodia.

- Study, collect and compile investment data on small and medium-sized tourism
enterprises (SMEs), private investment projects, public investment projects and
public-private partnership investment projects.

- Organize workshop on Prime Tourism Areas’ Policy, the Sub-Decree on Prime
Tourism Areas, and tourism investment opportunities in Siem Reap and
surroundings.

- Organize a feasibility study for a consecutive 3-year public investment project to
seek investment capital from development partners.

- Continue to promote collaboration with the working group to promote the
implementation of the Special Program for Preah Sihanouk Province

- Continue to implement the Memorandum of Understanding (MOU) between the
Ministry of Tourism and the Ministry of Posts and Telecommunications to organize
digital skills training courses for leaders and officials of the Ministry of Tourism.

- Continue to cooperate with the Ministry of Post and Telecommunications and
relevant parties to update the digital infrastructure of the Ministry of Tourism.

- Collaborate with the Ministry of Posts and Telecommunications and the Digital
Government Committee to launch Digital Government Products (DGPs) within the
Ministry of Tourism.

- Continue to collaborate with PRAVINYA ESERVICES CO., LTD. to develop
digital products and applications in the tourism sector.
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- Continue to collaborate with the private sector to study and support the development
of smart tourism products and information systems necessary for the Ministry of
Tourism, such as products to support the creation of smart tourism services,
information dissemination and tourism guidelines, online booking and purchasing
systems, license and revenue management systems, document structure and flow
management systems, and human resource management systems.

- Continue to monitor the process of preparing and approving the Plan of Actions for
the Ad-Hoc Task Force on ASEAN Tourism and Transportation (ATFTT) 2025-
2026 and collaborate with the ASEAN Transport Sector in effectively
implementing the Terms of Reference on the ASEAN Tourism and Transportation
Task Force (ATFTT).

- Continue to monitor the preparation of the draft ASEAN Tourism Strategic Plan
post-2025, led by coordinating country the Philippines.

- Continue to follow up the progress of the “Six Countries, One Destination”
initiative.

- Continue to coordinate the action plans led by Cambodia in the ASEAN Tourism
Strategic Plan 2016-2025.

- Continue to follow up the implementation of the Joint Action Plan on Tourism
Cooperation 2023-2025, both within the ACMECS framework and the Cambodia-
Thailand bilateral framework, for high efficiency.

- Continue to cooperate with the Embassy of the People's Republic of China to
Cambodia to prepare for events in the "*Cambodia-China Tourism Year 2025,

- Promote cooperation in the tourism sector between the Ministry of Tourism and the
Shanxi Provincial Administration.

- Continue to promote cooperation in the tourism sector with the ASEAN-China
Center, the ASEAN-Japan Center, and the ASEAN-Korea Center, and cooperate
with these three centers in organizing workshops on strengthening the capacity of
tour guides and human resource development in tourism.

- Promote tourism destinations, especially Cambodia-India cultural and natural
tourism, public awareness and tourism destinations and Buddhist tourism itinerary
and pilgrimage of historical, cultural and natural routes, and promote investment in
tourism.

- Prepare to host the 8" Joint Working Group Meeting on Cambodia-Thailand
Cooperation, the 4™ Joint Working Group Meeting on Cambodia-Vietnam
Cooperation, the 4" Joint Working Group Meeting on Cambodia-Laos Cooperation,
the 2" Cambodia-Laos Bilateral Tourism Ministerial Meeting, and the Cambodia-
Laos-Thai-Vietnam Gastronomy Festival.

- Continue to launch the Cambodia-India joint tourism promotion campaign “Two
Countries, One Destination”.

- Strengthen and expand cooperation in the tourism sector with national and
international organizations and move forward the draft memorandum of
understanding.

- Participate in 9 tourism exhibitions on the Ministry of Tourism’s calendar of
international tourism events and exhibitions, including: ASEAN Tourism Forum
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(ATF), Outbound Travel Mart (OTM), Astindo Travel Fair, International
Tourismus Borse (ITB Berlin), Seoul International Fair (SITF), Guangzhou
International Travel Fair (GITF), Thailand Travel Mart Plus (TTM+), ITE HCMC
and Cambodia Night and Tourism Expo Japan.

Continue to study, research and compile tourism marketing strategies in key

markets, foster the promotion of Cambodian gastronomy tourism, prepare to

promote and implement the Two Kingdoms One Destination, Three Countries One

Destination, Six Countries One Destination campaigns with countries in the region.

Continue to collaborate with international media partners such as: BLOOMBERG,

TRAVEL WEEKLY ASIA, ASEAN JAPAN CENTER, ASEAN CHINA

CENTER, ASEAN KOREA CENTER, ASEANTA.

"Cambodia-China People-to-People Exchange Year 2024"

= Designating the Year 2025 as the ""Cambodia-China Tourism Year".

The "Cambodia-India Tourism Year" campaign

= Continue to designate Year 2025 as the "*Cambodia-India Tourism Year"'.

The "Visiting Siem Reap Year" campaign

= Plan to organize the "International Art Performance (Mozart Angkor)" event in
2025.

= Plan to organize a religious tourism event in Siem Reap province.

2. Tourism Industry Management and Quality Improvement of Tourism Services
Business

Continue to promote the collection of revenue from tourism licenses and the
classification of tourism services in accordance with the Ministry of Tourism’s 2025
annual revenue collection plan.

Continue to strengthen the quality of tourism services “One service, one standard”.
Continue to monitor, evaluate and solve the challenges of the private sector in the
tourism sector through the mechanism of the Royal Government-Private Sector
Working Group in Tourism.

Continue to strengthen and expand the training courses for tourism professionals
and trainers at the national and ASEAN levels in accordance with the human
resource development plan.

Continue to organize national and special tourist guide courses in 2025.

Conduct a clean city assessment for 2025-2028 in Cities, Districts, and Khans
throughout the country.

Continue to strengthen the implementation of the movement campaign of “Clean
Cities, Clean Resorts, Good Services, and Good Hospitality”.

3. Human Resource Development, Tourism Statistics and Policies

Continue to collect, prepare, compile, analyze and disseminate monthly, quarterly,
semester and annual tourism statistics data and publish the 2025 tourism statistics
report books for the needs of researchers, policy makers and users of tourism
statistics at both national and international levels.
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- Continue to produce reports on Cambodia tourism statistics disseminating to all
government institutions, international organizations and development partners.

- Develop a digital tourism database (Digital tourism database: www.tourism.gov.kh)
and prepare to develop a mobile software application for the dissemination of
tourism statistics.

- Continue to prepare and compile the Tourism Satellite Account (TSA) as the first
step, which consists of 10 activities.

- Prepare to organize a consultation workshop for input on “Implementing the
National Policy on Sustainable and Environmental Tourism” in the digital
environment in Pailin Province.

- Prepare to organize a consultation workshop on the impacts of tourism on society,
economy, culture and environment in Koh Kong Province.

- Organize activities for updating the national policy on tourism.

- Continue to increase research cooperation with national and international tourism
educational institutions to exchange experiences in research and policy-making in
the tourism sector.

- Prepare to establish a working group of the Ministry of Tourism to discuss with
Yunnan Minzhu University of the People’s Republic of China to implement the
Memorandum of Understanding (MOU) under the cooperation to promote and
support the development of human capital in the tourism sector.

- Continue to cooperate with the delegation of the Center for International
Cooperation and Exchanges of the Department of Commerce of Hainan Province,
the People’s Republic of China, on strengthening cooperation on training officials
of the Ministry of Tourism.

- Continue to cooperate with the Viet Nam National University of Economics under
bilateral cooperation in sharing research results on Green Economy Development.

- Continue to collaborate with the Sarawak Center for Social Studies and Research,
Malaysia, in monitoring and investigating research activities on the development of
responsible and sustainable tourism and hospitality in the region.

- Continue to collaborate with the China Academy of Culture and Tourism to
promote Cambodia-China cooperation with the aim of promoting Cambodia-China
cooperation “Cambodia-China Tourism Year 2025”.

- Continue to enhance the capacity of government officials through training in
collaboration with national and international partners.

4. Management and Facilitation of Tourism Travel
Continue to collaborate with relevant ministries and institutions to promote
travel facilitation and strengthen hospitality capacity to welcome tourists at
international borders-crosses and gateways to provide warmth, friendliness,
and good travel experiences.

Annual Report 2024 and 2025 Directions of the Ministry of Tourism Page | 41



5. Strengthening Tourism Governance Mechanism

Continue to strengthen management and the system of administrative procedures,
protocol works, making recapitulation reports and meeting minutes, that include the
use of digital technology systems to facilitate convenience and promptness.
Promote the strengthening of security and tourist safety at tourism service business
establishments and participate in implementing activities to support tourist safety
and security, and the attractiveness of Cambodia.

Continue to strengthen the campaign to eliminate malaria in the tourism sector in
target provinces to achieve the strategic goal of eliminating malaria by 2025.
Continue to promote the works of public administration reform at the Ministry of
Tourism.

Continue to cooperate with the Secretariat of Public Administration Reform to
review, analyze the functions and structure of the Ministry of Tourism.

Continue to review and adjust the structure of the Ministry of Tourism.

6. Tourism Sector Support Mechanism

Continue to prepare a joint decision between the National Committee for
Democratic Development at the Sub-national Level (NCDD) and the Ministry of
Tourism for 2025.

Continue to inspect, evaluate and provide technical support to the cities-provinces
administrations (single entry and exit units), specialized departments and cities and
districts on management, leading, administration and implementation of tourism
functions that were transferred and handed over to the cities-provinces, districts and
Khan administrations.

Continue to organize dissemination and training courses on the principles,
procedures, forms and techniques for the implementation of functions of the
implementing officials at sub-national administrations and technical departments.
Continue to cooperate in preparing smoke-free tourism cities by 2025 in
cities/districts/khans that are tourist attraction destinations.

Continue to implement indicators that the Ministry of Tourism must meet in
accordance with the National AIDS End Policy and Sustainable AIDS Program for
2023-2028 of the Royal Government and promote the prevention of the spread of
HIV/AIDS in target provinces.

7. Vocational School of Tourism

Prepare for the handover of the two tourism vocational school buildings in Phnom
Penh and Preah Sihanoukville Province.

Continue to promote the installation of materials and equipment, training facilities
and office supplies to be completed in the first quarter of 2025.

Continue to promote the preparation of sub-decree on the establishment of the
tourism vocational school as a public administrative institution and a sub-decree on
the appointment of the board of directors of the tourism vocational school.
Continue to prepare sub-decree and Announcement on the organization and conduct
of the school unit.
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VII.

- Select officials, staff and teachers to work at the tourism vocational school in the
first phase for 2025 to implement the school's works towards its launch in the third
quarter of 2025.

- Organize training courses for trainers and officials.

- Prepare activity plan and budget: There is a school budget plan for 2025 and
continue to prepare an activity plan, budget strategy plan for 2026-2028.

- Establish an inter-ministerial committee to prepare the initial capital balance sheet
and state asset inventory.

- Prepare a digital network, website, management information system (SMS), and
online training system (LMS).
- Organize an official launch program in the fourth quarter of 2025.

CONCLUSION

The great and proud achievements that the tourism sector has been achieved in 2024,
namely the number of international tourist arrivals reached approximately 6.7 million,
compared to the peak year of 2019 (before the COVID-19 pandemic) of 6.6 million, and
the number of internal tourists increased to over 22.5 million, cannot be separated from the
zeal, attention, and direct guidance of SAMDECH MOHA BORVOR THIPADEI HUN
MANET, PRIME MINISTER OF THE KINGDOM OF CAMBODIA, in putting out
key policies and strategies, including active participation, support, and cooperation in
implementation from relevant ministries, development partners, the private sector, citizens,
and especially His Excellency the Minister, leaders at all levels, and officials of the
Ministry of Tourism from the national level to cities-provinces, who have worked tirelessly
and joined hands to promote the implementation of works with a sense of responsibility
and efficiency. In line with the resurgence of tourists, the tourism service establishments
have also grown rapidly at tourism destinations across the country, restoring and providing
additional job opportunities for citizens and promoting better internal economic activities.

In the context of the current uncertain global trends caused by war, economic factors,
competition between great powers, and natural disasters, the Cambodian tourism still
continues to face a number of external and internal challenges: changes in the global and
regional tourism markets due to geopolitical, economic, security, technological policies,
visitor safety, rising costs of travel and tourism products, the strength of competition,
promotion efforts, service quality, and the participation and supports from stakeholders.

Therefore, in response: Promoting the preparation of tourism development policies and
strategies, effective implementation mechanisms and governance, continuing to consider
promoting diversification, creativity and innovation in order to increase Cambodia's
competitiveness at both the regional and global levels, are essential. Managing and
developing tourism destinations, promoting internal tourism activities and attracting
international tourists to visit and do business safely, comfortably, and to obtain economic
and social benefits. Education, encouragement, a clear understanding of the importance of
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the tourism sector, participation from all stakeholders based on a quadrilateral partnership
approach of "Public, Private, People, Partners” must be paid more attention and
strengthened to be better.

Sustainable and inclusive tourism development is essential for contributing to socio-
economic development, bringing in income, increasing job opportunities, and enhancing
Cambodia's reputation on the international stage, as well as making Cambodia, "Kingdom
of Wonder-Feel the Warmth" a world-class tourist destination with joy, safety, and
comfort, a "Sacred Land" for visiting and living.

Annual Report 2024 and 2025 Directions of the Ministry of Tourism Page | 44



VIll. APPENDIX 1: TOURISM STATISTICS REPORT 2024

World Tourism Barometer * January 2025 (Excerpt)

Key results

International tourist arrivals recover pre-pandemic levels in 2024

+ [nternational tourism virtually recovered (99%) pre- e« The positive outlook for the sector is reflected in the

pandemic levels in 2024, with most destinations
exceeding 2019 numbers.

2024 marks the consolidation of international tourism
recovery from its worst crisis ever, four years after the
outbreak of the COVID-19 pandemic.

An estimated 1.4 billion international tourists (overnight
visitors) were recorded around the world in 2024, an
increase of 11% over 2023, or 140 million more.

Results were driven by strong post-pandemic demand,
robust performance from large source markets
globally, as well as the ongoing recovery of
destinations in Asia and the Pacific.

The Middle East remained the strongest-performing
region when compared to 2019, with international
arrivals climbing 32% above pre-pandemic levels in
2024, though 1% compared to 2023.

Europe welcomed 1% more arrivals than in 2019 and
5% over 2023, while Africa saw a 7% increase in
arrivals compared to 2019 and 12% maore than in 2023.

The Americas recovered 97% (-3% over 2019) of its
pre-pandemic arrivals, and Asia and the Pacific 87%
(-13% over 2019).

By subregions, North Africa (+22%) and Central
America (+17%) saw the strongest performance in
2024 over 2019.

According to preliminary estimates, receipts reached
USD 1.6 trillion in 2024, about 3% more than in 2023
and 4% more than in 2019 (real terms). International
tourism receipts had already recovered pre-pandemic
levels in 2023. Total export revenues from tourism
(receipts and passenger transport) are estimated ata
record USD 1.9 trillion in 2024, about 3% higher than
2019.

International tourist arrivals are expected to grow 3%
to 5% in 2025 compared to 2024.

Based on the latest survey of UN Tourism Panel
Experts, about 64% of professionals expect 'better' or
'much better' performance in 2025 compared to 2024.

latest UN Tourism Confidence Index, with a score of
130 for 2025 (on a scale of 0 to 200 where 100
indicates similar expected performance).

s Economic and geopalitical challenges continue to pose

significant risks to confidence levels.

International Tourist Arrivals
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World Tourism Barometer * January 2025 (Excerpt)

Inbound tourism
International tourist arrivals reach 1.4 billion in 2024, an increase of 11% over 2023

¢ International tourist arrivals virtually recovered (99%) e Some Middle Eastern destinations reported strong

pre-pandemic levels in 2024, with most destinations
exceeding 2019 numbers.

2024 marks the consolidation of the recovery of
international tourism from its worst crisis ever, four
years after the outbreak of the COVID-19 pandemic.

An estimated 1.4 billion international tourists (overnight
visitors) were recorded around the world in 2024, an
increase of 11% over 2023, or 140 million more.

Results were driven by strong post-pandemic demand,
robust performance from large source markets
globally, as well as the ongoing recovery of
destinations in Asia and the Pacific. Increased air
connectivity and enhanced visa facilitation also
supported international travel.

The last three months of the year were particularly
strong, with arrivals exceeding pre-pandemic levels by
3%, 1% and 1% respectively.

The year 2024 saw extraordinary levels in visitor
spending, with tourism earnings growing faster than
arrivals in many destinations, compared to 2019.

The complete recovery of international tourism is in
line with the scenarios for 2021-2024 prepared by UN
Tourism in December 2020, which pointed to a
recovery to 2019 levels in 2-and-half to 4 years.
Results fall within the third scenario, which projected a
return to pre-pandemic years by the end of 2024.

While a global recovery was achieved in 2024, results
vary across regions. Europe, the Middle East and
Africa all surpassed pre-pandemic numbers in 2024,
while the Americas came close (-3%) and Asia and the
Pacific remained 13% below 2019 levels due to slower
lifting of restrictions.

results in the first ten to twelve months of 2024 when
compared to 2019, among which Qatar (+137%),
Saudi Arabia (+69%) and Egypt (+23%).

Africa (74 million) welcomed 7% more arrivals
compared to 2019 and 12% more than in 2023.
Ethiopia (+40%), and Morocco (+35%) both reported
double-digit growth and Tunisia (+9%), Kenya (+9%)
also exceeded 2019 numbers.

Europe, the world’s largest destination region, saw
747 million international arrivals in 2024 (+1% above
2019 and 5% over 2023), supported by strong
intraregional demand. All subregions surpassed pre-
pandemic levels, except for Central and Eastem
Europe where many destinations are still suffering
from the lingering effects of the Russian aggression on
Ukraine.

The highest growth in Europe in the first ten to twelve
months of 2024 was reported by Albania (+80%),
Andorra (+35%), Malta and Serbia (both +29%), where
arrivals climbed well above 2019 figures.

Among the larger destinations, Portugal reported 18%
more arrivals than in 2019 and Denmark 17% more,
while Greece and Turkiye both recorded 14% more
and Spain 10%. A total of 21 European destinations
surpassed pre-pandemic levels during this period.

The Americas (213 million) recovered 97% of pre-
pandemic arrivals with the Caribbean and Central
America already exceeding 2019 levels fueled by
strong US outbound travel. The region saw a 7%
growth over 2023.

El Salvador (+81%), Curagao (+51%), Colombia
(+37%), Guatemala, (+33%), the Dominican Republic
(+32%), Aruba (+27%), Panama (+17%) and Chile
(+16%) were among the strongest performers in the

The Middle East, Europe and Africa performed
strongest in 2024 as compared to 2019

first ten to twelve months of 2024 when compared to
pre-pandemic levels.

* The Middle East (95 million arrivals) remained the e Asia and the Pacific (316 million) continued to

strongest-performing region when compared to 2019,
with international arrivals climbing 32% above pre-
pandemic levels in 2024, though 1% compared to
2023.

experience a rapid recovery, where arrivals reached
87% of its pre-pandemic numbers as compared to 66%
at the end of 2023. International arrivals grew 33% in
2024, an increase of 78 million from 2023.

)

ﬁ UN Tourism




World Tourism Barometer * January 2025 (Excerpt)

International Tourist Arrivals by (Sub)region

(Parcent changes are over 2019) Half-yearly/ quarterly data series
Share Change (%) Change (%)
(millions) (%)  over 20192 2024 over 2019

2019 2020 2021 2022 2023 2024* 2024* 20/19 21/19 22/19 23/19 24/19* H1 H2 Q1 Q2 Q3 Q4

World 1465 406 460 975 1305 1445 100 -72.3 -68.6 -33.4 -109 -1.3 -26 -0.2 21 30 -14 16
Advanced economies’ 776 221 240 546 716 775 536 -71.5 -69.0 -29.6 -7.7 -0.1 10 07 04 17.5 158 273
Emerging economies’ 689 186 220 429 589 670 464 -731 681 -37.7 -145 28 45 -1.2 38 -1.4 01 20
By UNWTO regions:

Europe 742.4 239.4 301.3 609.5 708.4 747.3 §51.7 -67.8 -59.4 -17.9 -4.6 0.7 1.5 0.1 22 10 06 14
Northem Europe 821 237 219 671 783 858 59 711 -733 -183 47 46 46 45 57 38 47 42
Westemn Europe 2052 835 876 1828 207.9 2097 145 593 -57.3 -109 1.3 22 30 16 47 19 23 03

Central/Eastem Eur. 1509 438 530 941 1137 1234 85 -71.0 649 -37.7 -247 <182 -20.7 -189 -199 -21.3 -204 -16.7
Southem/Medit. Eur. 304.2 884 1389 2655 3085 3284 227 -71.0 -54.4 -127 14 79 103 63 123 93 41 110
- of which EU-27 539.2 182.8 222.3 454.3 5256 §51.1 38.1 66.1 -58.8 -157 2.5 22 3.1 1.6 42 25 08 30

Asia and the Pacific 362.7 589 267 93.3 237.7 3159 219 -83.7 -92.6 -74.3 -344 -129 -17.7 -7.7 -185 -169 -9.2 -63

North-East Asia 1703 203 109 205 949 1461 101 -88.1 -93.6 -88.0 443 -142 -231 43 -250 -21.3 -76 -09
South-East Asia 1386 25.5 3.3 423 99.0 1218 8.4 -81.6 -97.6 -69.5 -286 -121 -123 -11.0 -134 -11.0 -11.4 -10.7
Oceania 17.5 3.6 09 68 129 145 1.0 -79.4 -95.1 -61.3 -26.3 -17.2 -165 -185 -149 -185 -19.6 -17.5
South Asia 36.3 96 11.7 238 309 334 2.3 -73.5 67.8 -344 -148 -78 -11.7 -47 93 -146 -13 -75
Americas 219.3 69.7 81.8 157.2 200.1 213.5 148 -682 -62.7 -283 -88 -26 -33 -21 02 -63 45 04
North America 1466 46,5 57.2 101.9 126.8 1371 9.5 -68.3 -61.0 -30.5 -13.5 -65 68 -6.3 37 93 -81 42
Caribbean 261 104 145 236 281 280 1.9 601 -444 -97 7.9 7.3 6.6 7.8 69 62 76 79
Central America 10.9 3.1 4.7 93 115 128 0.9 -71.6 571 -153 54 174 174 173 18.2 16.6 157 18.7
South America 36 98 653 224 336 356 25 726 -850 -371 56 -01 42 42 0.0 100 -04 85
Africa 68.8 188 19.9 47.2 656 73.6 5.1 -72.7 -71.1 -31.4 4.7 6.9 6.3 84 59 66 57 11.7
North Africa 256 5.6 6.6 191 269 313 2.2 -78.2 -744 -254 5.0 221 234 221 23.0 237 141 349
Subsaharan Africa 432 133 133 281 387 423 29 -69.3 -69.2 -350 -10.5 -21 50 -34 -38 62 -32 -30
Middle East 71.6 194 305 68.0 935 948 6.6 -72.9 -57.4 51 305 324 344 326 423 261 254 402
Memorandum?

ASEAN 1386 255 33 423 990 121.7 84 -816 -976 -695 -286 -121 -123 -11.0 -135 -11.0 -11.4 -10.7
G20 1000.4 300.1 348.4 719.0 899.7 991.7 ©68.6 -70.0 -65.2 -28.1 -10.1 -0.9 1.5 -04 05 -21 -16 1.6
GCC 477 134 183 478 682 69.0 4.8 -71.9 617 0.1 428 447 46.2 431 56.3 347 349 511
LDCs 342 98 75 171 274 309 21 -71.3 -780 -500 -198 -95 -122 95 -161 -79 -7.8 -11.0
LLDCs 502 120 1341 319 445 497 34 -762 -738 -364 -114 -11 33 -05 58 -1 -05 -05
SIDS 40.1 96 114 257 365 392 27 -761 -711.6 -358 -89 -22 34 1.3 11 59 -07 -20
Source: World Tourism Organization (UN Tourism) (Data as collected by UN Tourism, January 2025)

* Provisional data
' Classification based on the Interational Monetary Fund (IMF).
* Arrows (1) indicate percentage change above 1000. (See Methodological Notes).
3 ASEAN: Association of Southeast Asian Nations, G20: Group of Twenty. GCC: Gulf Cooperation Council,
LDCs: Least Deweloped Countries, LLDCs: Landlocked Dewveloping Countries, SIDS: Small Island Deweloping States. (See Methodological Notes)
See box in page 'A-2" for explanation of abbreviations and symbols used.

For regularly updated data, please check the UN Tourism Tracker: https://www.unwto.org/unwto-tourism-recovery -tracker

A

UN Tourism
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Tourism Highlights
International Tourist Arrivals, Average Length of Stays, Hotel Occupancy, International Tourism Receipts & Tourism Sector Share to the GDP in 1993 - 2024

Voars Int'l Tourist Arrivals Average Length Hotel Occupancy Int'l Tourism Receipts Tourism Sector Share
Number  Change (%) of Stays (Days) (%) (Million USD) to the GDP (%)

1993 118,183 - N/A N/A NIA

1994 176,617 494 N/A N/A N/A

1995 219,680 244 8.0 370 100

1996 260.489 18.6 7.5 40.0 118

1997 218.843 -16.0 6.4 300 103

1998 286.524 309 5.2 40.0 166

1999 367.743 283 55 440 190

2000 466.365 26.8 55 45.0 228

2001 604.919 29.7 55 438.0 304

2002 786,524 30.0 58 50.0 379

2003 701.014 -10.9 55 50.0 347

2004 1,055,202 50.5 6.3 52.0 578 13.9

2005 1,421,615 347 6.3 52.0 832 14.1

2006 1,700,041 196 6.5 548 1,049 14.0

2007 2,015,128 18,5 6.5 54.8 1,400 139

2008 2,125,465 55 6.7 62.7 1.595 125

2009 2,161,577 17 6.5 63.6 1,561 9.9

2010 2,508,289 16.0 6.5 65.7 1,786 108

201 2,881,862 149 6.5 66.2 1912 10.8

2012 3,584,307 244 6.3 68.5 2210 1.5

2013 4,210,165 175 6.8 69.5 2,547 12.0

2014 4,502,775 70 6.5 67.6 2,736 122

2015 4775231 6.1 6.8 702 3.012 120

2016 5,011,712 5.0 6.3 68.9 3212 119

2017 5,602,157 1.8 6.6 7.3 3638 123

2018 6,201,077 107 7.0 722 4375 127

2019 6,610,592 6.6 6.2 63.5 4,919 121

Jan- Mar. 6.2 Jan - Mar: 78.9

2020 1,306,143 -80.2 Apr - Dec: 30.0 Apr-Dec: 83 1.023 3.0

2021 196,495 -85.0 30.0 165 184 1.8

2022 2,276,626 1058.6 135 75.1 1415 36

2023 5,453,231 139.5 76 76.5 3.083 75

2024 6,700,125 229 71 77.8 3,637 94
International Tourist Arrivals to Cambodia

Change (%)
Months 2019 2020 2021 2022 2023 2024 3018 2120 2221 24719 2024123
Q1 1,877,853 1,155,226 70,901 159,546 1,291,539 1,582,677 939 1250 7095 157 225
Jan 647,206 547,963 20,567 44910 402,943 540,023 -962 1184 7972 -166 34.0
Feb 597 483 383,863 20,580 50,411 434,503 448 551 -946 1450 7619  -249 32
Mar 633,164 223,400 29,754 64,225 454,093 594,103 -86.7 1159 607.0 6.2 30.8
Q2 1,460,621 27,600 31,659 347,216 1,288,393 1,583,820 147  996.7 2711 84 229
Apr 537,656 4,841 11,938 81,939 430,128 533,932 1466 5864 4249 0.7 241
May 472,952 10,475 8757 101,979 442,114 524390 -164 10645 3335 10.9 18.6
Jun 450,013 12,284 10964 163,298 416,150 525498  -10.7 13894 154.8 16.8 26.3
Q3 1,475,832 64,854 29,114 759,010 1,346,950 1,634,035 -55.1 2507.0 77.5 10.7 21.3
Jul 502,421 20,689 9984 236697 457412 575733  -51.7 22708 93.2 146 259
Aug 519,502 23,028 9163 254813 464637 548,828  -60.2 2680.9 82.3 56 18.1
Sep 453,909 21,137 9967 267,500 424,901 509474  -52.8 25839 58.8 122 19.9
Q4 1,796,286 58,463 64,821 1,010,854 1,526,349 1,899,593 10.9 1459.5 51.0 5.8 245
Oct 481,782 20,210 12,759 310,182 480,330 574206 -369 23311 549 19.2 19.5
Nov 602,042 18,184 18,933 338,101 510,231 626,319 41 16858 50.9 40 228
Dec 712,462 20,069 33129 362571 535788 699,068 651 9944 478 -1.9 30.5
Total 6,610,592 1,306,143 196,495 2,276,626 5,453,231 6,700,125  -85.0 1058.6 139.5 1.4 22.9
800,000 -
700,000

600,000
500,000
400,000
300,000
200,000

100,000

Source: Tourism Statistics Department, MOT.



CAMBODIA: TOURISM STATISTICS REPORT IN 2024

. INBOUND TOURISM

1. International tourist arrivals in January - December 2024

Inbound tourism Share (%) Change (%)
2019 2022 2023 2024 2024" 23/22 24*119 2024*/23
Air 4,403,995 791,603 1,866,231 2,396,937 35.8 1358 -456 28.4
Phnom Penh Int'l Airport (PNH) 2,071,907 609667 1,365,735 1,752,583 26.2 1240 -154 28.3
Siem Reap Angkor Intll Airport (SAI) 1,665,365 165,180 484,742 615,126 9.2 193.5 -63.1 26.9
Sihanouk Intl Airport (KOS) 666,723 16,756 15,754 29,228 0.4 -6.0 -956 85.5
Land and Waterways 2,206,597 1,485,023 3,587,000 4,303,188 64.2 141.5 95.0 20.0
Land 2,049,748 1,467,157 3,520,730 4,218,811 63.0 140.0 1058 19.8
Waterways 156,849 17,866 66,270 84,377 1.3 2709 -462 27.3
Total 6,610,592 2,276,626 5,453,231 6,700,125 100.0 139.5 1.4 22.9
2. Top ten markets arrivals in January - December 2024
2,250,000
2,100,000
1,950,000
1,800,000
1,650,000
1,500,000
§ 1,350,000
E 1,200,000
2
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500,000
450,000
300,000 I
150,000
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Thailand Vietnam | China (RPC)  Lao PDR U.S.A Korea (ROK) Indonesia France UK Japan
w2024 2,046,674 | 1,340,587  B4B952 | 334448 | 214529 @ 192,305 166,795 @ 131,738 = 115148 = 112,718
m2023 1820460 1,019,812 547,798 372,285 184,870 170,171 127,178 106,625 96,973 86,411
B Share (%) 32.0 20.0 127 5.0 32 238 25 20 17 17
WChange (%)  17.9 315 55.0 -10.2 16.0 13.0 312 236 18.7 30.4
Il. OUTBOUND TOURISM
Qutbound tourism in January - December 2024
Outbound tourism Change (%)
2019 2022 2023 2024 23/22 24*119 2024%/23
Cambodia Outbound Tourists 2,038,284 970,292 1,819,504 1,845462 87.5 9.5 1.4
International Tourists Departure 6,222,834 2,082,792 5,254,619 6,379,772 152.3 2.5 21.4
Ill. INTERNAL TOURISM
Domestic and foreign visitors' arrivals to the regions in January - December 2024
Jan - Dec 2023 Jan - Dec 2024 Change (%) 2024%/23
KHM FOR KHM FOR KHM FOR
Phnom Penh 6,587,351 1,211,676 9,086,884 2268253 ara 87.2
Siem Reap Angkor 1,731,445 798,069 2,202150 1,023,688 272 283
Coastal Zone 8,254 182 424794 8,800,773 487 576 6.6 101
Preah Sihanouk 4,846,200 315,996 4,334,635 318,491 -10.6 08
Eco-tourism Zone 549,927 27.119 629,243 40,221 14.4 483
Others 1,620,468 122,358 1,800,738 186,317 11.1 523
Total 18,743,373 2,584,016 22,519,788 3,986,055 20.1 54.3
Note:

KHM: Cambodia visitaors,
FOR: Foreign visitors

Source: Tourism Statisfics Deparntment, MOT.



International Tourist Arrivals to Cambodia by Count
by all means of transportation)

of Residence in January - December 2024

Regions 2023 2024 Share. Change
Country of Residence Purposes of Visit Total 2024* 2024*/23
Holiday  Business Others Female (%) (%)
Grand Total 5,453,231 5,166,093 1,393,198 140,834 6,700,125 2,957,889 100.0 22.9
Asia and the Pacific 4,628,294 4,361,675 1,323,085 45111 5,729,871 2,521,638 85.5 23.8
ASEAN (Southeast Asia] 3,549,025 3,660,630 568,688 6,313 4,235631 2,070,376 63.2 19.3
Brunei Darussalam 545 465 76 0 541 247 0.0 -0.7
Indonesia 127,178 51,585 114,928 282 166,795 49,884 2.5 31.2
Lao PDR 372,285 328,231 6,142 75 334,448 184,227 5.0 -10.2
Malaysia 87,825 59,714 33,100 1,446 94,260 23,852 14 7.3
Myanmar 14,390 22,486 14,429 61 36,976 18,812 06 157.0
Philippines 62,268 52,990 16,029 123 69,142 41,176 1.0 11.0
Singapore 43,879 39417 5,899 579 45,895 14,367 0.7 46
Thailand 1,820,460 2,070,183 73,659 2,832 2,146,674 1,038,252 32.0 17.9
Timor Leste 383 198 115 0 313 98 0.0 -18.3
Vietnam 1019812 1035361 304311 915 1340587 699461 20.0 315
Northeast Asia 869,881 529,249 697,181 13,435 1,239,865 368,660 18.5 425
China 547 798 261,652 584,138 3,162 848,952 231,587 12.7 55.0
Hong Kong (China) 98 157 14 0 171 60 0.0 74.5
Japan 86,411 84,833 26,732 1,153 112,718 39,164 1.7 30.4
Korea (ROK) 170,171 147 958 38,522 5,825 192,305 70,404 29 13.0
Macau (China) 1 9 2 0 11 2 0.0 1000.0
Mongolia 891 1.196 180 3 1,379 692 0.0 54.8
Taiwan (China) 64,511 33,444 47,593 3,292 84,329 26,751 133 30.7
Southern Asia 104,409 81,563 48,785 72 130,420 25,847 1.9 249
Afghanistan 88 446 54 1 501 157 0.0 469.3
Bangladesh 21,053 6.434 10,722 1 17,167 1,082 03 -18.5
Bhutan 170 184 60 2 246 115 0.0 447
India 68,836 58,743 18,850 39 77,632 20,526 1.2 128
Iran 1,054 1.206 194 0 1,400 377 0.0 328
Maldives 257 275 44 1 320 99 0.0 245
Nepal 2,940 2,863 3,633 8 6,404 1,139 0.1 117.8
Pakistan 6,570 8,974 13,085 6 22,065 1,296 03 235.8
Srilanka 3,441 2,438 2,243 4 4,685 1,056 0.1 36.2
Oceania 103,871 89,705 8,085 25,287 123,077 56,583 1.8 18.5
Australia 87,207 77,188 6,978 20,323 104,489 47,863 1.6 19.8
Fiji 218 193 11 308 115 0.0 404
New Zealand 16,446 12.324 996 4,962 18,282 8,605 03 11.2
Other Asia & the Pacific 1,108 528 346 4 878 172 0.0 -20.8
Europe 562,479 588,503 44,875 29,981 663,359 295,134 9.9 17.9
Northern Europe 130,741 142,584 10,783 1,475 154,842 66,165 23 18.4
Denmark 7673 8.671 488 94 9,253 4,165 01 206
Finland 3,187 3.276 282 94 3,652 1,237 0.1 146
Iceland 632 607 38 0 645 280 0.0 2.1
Ireland 9,338 9.845 662 55 10,562 4,643 0.2 13.1
Norway 5,590 6.283 349 219 6,851 2,889 01 226
Sweden 7,348 7.737 707 287 8,731 3,379 0.1 18.8
United Kingdom 96,973 106,165 8,257 726 115,148 49,572 1.7 18.7
Western Europe 222,764 223,142 19,648 27,975 270,765 120,316 4.0 21.5
Austria 6,615 8.152 325 413 8,890 3,978 0.1 344
Belgium 11,750 12,655 975 699 14,329 6,339 0.2 219
France 106,625 96,213 11,548 23,977 131,738 60,100 20 236
Germany 63,034 69,522 4170 1,169 74,861 32,449 1.1 18.8
Luxembourg 518 627 15 7 649 265 0.0 253
Monaco 14 32 0 0 32 18 0.0 1286
Netherlands 19,842 21.141 1477 498 23,116 9,793 0.3 16.5
Switzerland 14,366 14,800 1,138 1,212 17,150 7,374 0.3 194
Central / Eastern Europe 124,277 119,813 7,377 233 127,423 60,415 1.9 25
Azerbaijan 267 235 118 0 353 137 0.0 322
Bulgaria 2,326 2.873 106 2 2,981 1,630 0.0 282
Czech Republic 3929 5329 268 20 5617 2,332 01 430
Estonia 794 989 47 3 1,039 396 0.0 309
Hungary 3,794 4874 240 42 5,156 2419 0.1 359
Kazakhstan 1,575 3,787 657 12 4,456 2,545 0.1 182.9
Kyrgyzstan 434 678 281 0 959 542 0.0 121.0
Latvia 614 760 80 1 841 410 0.0 37.0
Lithuania 1474 1.567 56 3 1,626 789 0.0 10.3
Poland 14,764 19,225 936 29 20,190 9,526 0.3 36.8
Romania 2,966 3.612 152 1 3,765 1,929 01 269
Russian Federation 85,329 68,907 2,891 103 71,901 33,771 11 -15.7
Slovakia 2,012 2331 123 5 2,459 1,068 0.0 222
Tajikistan 250 171 169 0 340 105 0.0 36.0
Turkmenistan 265 299 244 0 543 224 0.0 104.9
Ukraine 2,958 3.503 764 12 4,279 2,372 01 447
Uzbekistan 526 673 245 0 918 320 0.0 745

Source: Tourism Statistics Department, MOT.



International Tourist Arrivals to Cambodia by Country of Residence in January - December 2024

(by all means of transportation)

Regions 2023 2024 Share Change
Country of Residence Purposes of Visit Total 2024~ 2024%/23

Holiday  Business Others Female (%) (%)
Grand Total 5,453,231 5,166,093 1,393,198 140,834 6,700,125 2,957,889 100.0 229
Southern Europe 64,795 81,854 2,899 243 84,996 38,721 1.3 31.2
Croatia 856 1.094 62 0 1,156 549 0.0 35.0
Cyprus 256 342 13 0 355 183 0.0 38.7
Greece 2,053 2,187 71 2 2,260 964 0.0 10.1
Italy 24,936 33,162 1433 182 34777 14,985 0.5 39.5
Malta 286 260 8 0 268 125 0.0 -6.3
Portugal 4317 5.906 202 1 6,119 2,745 01 417
Serbia 657 955 88 0 1,043 433 0.0 58.8
Slovenia 1,002 1.398 59 1 1,458 673 0.0 455
Spain 30,432 36,550 963 47 37,560 18,064 06 234
East Mediterranean Europe 12,272 14,511 2,157 13 16,681 6,652 0.2 359
Israel 6,760 8.043 268 7 8,318 3,546 01 230
Turkey 5512 6,468 1,889 6 8,363 3,106 01 51.7
Other Europe 7,630 6.599 2,011 42 8,652 2,865 0.1 13.4
Americas 248,324 202,858 21,080 65,697 289,635 134,578 4.3 16.6
North America 228,060 180,935 19,636 65,651 266,222 122,600 4.0 16.7
Canada 36,780 32,431 3,558 7.250 43,239 19,358 06 176
Cuba 328 254 93 3 350 155 0.0 6.7
Mexico 6,082 7.656 443 5 8,104 4,271 0.1 33.2
United States of America 184,870 140,594 15,542 58,393 214,529 98,816 3.2 16.0
Central America 717 863 85 3 951 464 0.0 32.6
Costa Rica 340 645 16 1 662 328 0.0 947
El Salvador 121 78 50 0 128 57 0.0 58
Honduras 70 75 1 0 86 38 0.0 229
Jamaica 186 65 8 2 75 41 0.0 -59.7
South America 17,195 20,245 1,204 20 21,469 11,058 0.3 24.9
Argentina 2,894 3636 126 4 3,766 1,816 01 30.1
Brazil 6,182 7628 625 7 8,260 4,252 0.1 336
Chile 2,338 2844 95 2 2,941 1,415 0.0 258
Colombia 2,332 2973 166 1 3,140 1,663 0.0 346
Ecuador 378 568 21 0 589 349 0.0 55.8
Peru 1,230 1.146 11 6 1,263 728 0.0 27
Uruguay 1,582 1.192 16 0 1,208 673 0.0 -236
Venezuela 259 258 44 0 302 162 0.0 16.6
Other America 2,352 815 155 23 993 456 0.0 -57.8
Africa 11,085 10,215 3,461 39 13,715 5,864 0.2 23.7
North Africa 1,188 1,530 257 3 1,790 637 0.0 50.7
Algeria 262 31 58 2 371 127 0.0 416
Morocco 482 781 118 1 900 306 0.0 86.7
Sudan 137 142 17 0 159 47 0.0 16.1
Tunisia 307 296 64 0 360 157 0.0 17.3
Subsaharan Africa 7,084 6,816 2,386 17 9,219 4,101 0.1 30.1
Cameroon 287 439 167 0 606 168 0.0 1111
Congo 16 36 18 0 54 16 0.0 2375
Ghana 189 368 89 0 457 123 0.0 1418
Kenya 487 392 100 0 492 285 0.0 1.0
Liberia 79 203 49 0 252 53 0.0 219.0
Nigeria 526 234 374 0 608 87 0.0 15.6
South Africa 4,883 4,668 1,384 17 6,069 3,019 01 243
Tanzania 279 78 31 0 109 37 0.0 -60.9
Uganda 155 227 54 0 281 146 0.0 813
Zimbabwe 183 171 120 0 291 167 0.0 59.0
Other Africa 2,813 1.869 818 19 2,706 1,126 0.0 -3.8
Middle East 3,049 2,842 697 6 3,545 675 0.1 16.3
Bahrain 97 111 14 1 128 17 0.0 299
Egypt 502 450 216 0 666 142 0.0 327
Irag 132 213 58 1 272 36 0.0 106.1
Jordan 269 313 72 2 387 96 0.0 439
Kuwait 278 253 35 1 289 44 0.0 40
Oman 218 184 1 0 185 23 0.0 -15.1
Palestine 59 37 16 0 53 15 0.0 -10.2
Qatar 48 54 3 0 57 1 0.0 18.8
Saudi Arabia 352 364 36 0 400 59 0.0 136
Syria 357 132 52 0 184 39 0.0 -48.5
United Arab Emirates 192 210 40 0 250 3 0.0 30.2
Yemen 308 225 34 0 259 59 0.0 -15.9
Other Middle East 237 296 120 1 417 103 0.0 75.9

Source: Tourism Statistics Department, MOT.
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